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A Haleon spokesperson 

  

The key question in your survey ("Q2. Biggest everyday headaches living in 
Australia") appears to push respondents down pre-scripted paths. Was this 
intended as a genuine research question, or was it designed to elicit responses 
likely to attract media coverage and assist in promoting Panadol and its 
anniversary campaign? 

The survey was developed as part of Panadol's 70th anniversary in Australia and was 
designed to shed light on some of the everyday experiences and frustrations shared by 
Australians. It was a quantitative study that used a predefined list of response options, 
including “None of the above”, to enable consistent measurement across respondents 
and ensure accuracy.  

 

 

 

EDITOR'S NOTE: Parts of this response have been removed for editorial reasons. 


