
 

We are committed to diversity on and off-screen and have a number of initiatives in place to 

continue and grow diversity representation across our business. 

We also believe that diversity goes beyond just ethnicity but also includes a balance of gender, age, 
geography, economic factors and physical ability.  
  
While we acknowledge that more needs to be done when it comes to diversity, we are working to 
ensure better representation on and off-screen across these categories.  
  
In the last year alone, we’ve launched three distinct university scholarships that better enable 
students from diverse or disadvantaged backgrounds to embark on a pathway into our newsrooms.  
  
We will continue to look for ways to ensure diverse representation across all our platforms. 


