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1 Summary – role of the ECRC 
 
In the 2007 Federal Election, the ABC again played the part that Australians are 
entitled to expect, and have come to rely on. 
 
The ABC is unmatched among media for the depth and extent of the election coverage 
it provides on radio, TV and online, across the cities, regions and remote areas of the 
continent. 
 
Election coverage by the national public broadcaster has for many years been an 
integral part of the democratic process in which the governed choose who will govern 
them for the next three years. 
 
This is a report of how the ABC monitored its own election coverage and provided free 
time for political parties’ broadcasts.  It did this for the purpose of striving for the high 
standards set for it by the ABC Act and by its own Editorial Policies. 
 
The work of the ABC’s Election Coverage Review Committee should not be 
misunderstood.  The ECRC is not some sort of peak or co-ordinating committee that 
delves routinely into election coverage as it is being prepared and presented.  It does 
not supplant during campaigns the usual lines of editorial authority in each of the 
Divisions – Radio, TV, News and Online – up through the Directors of those Divisions 
ultimately to the Managing Director. 
 
An ECRC that tried to centralise control in such a way would be mistaken in principle 
and unworkable in practice.  The ABC is too big, and election campaigns too dynamic.  
The statutory requirement for ‘broadcasting services of a high standard’ makes it 
unwise to concentrate in too few hands the multiple decisions that are daily required to 
ensure good election coverage.  Mostly, such decisions are best taken by those with 
specialist and/or local knowledge, always with the understanding that they can confer 
with colleagues and refer matters to more senior personnel as and when necessary.  
Dispersal of decision-making is, in large media organisations, an aspect of ensuring 
diversity, and of avoiding the risk that the blind spots of a few may impair the vision of 
the organisation as a whole. 
 
As the name suggests, the ECRC is principally a committee of review: 
 

• It has representatives from throughout this uniquely evolved organisation 
(always interesting gatherings in a large entity characterised by several distinct 
‘cultures’ – Radio, TV, News and Online - each with different histories). 

• It gathers aggregated data about the ABC’s election coverage week by week 
and meets every Friday during the campaign to analyse and discuss it. 

• As appropriate and relevant, it disseminates the perspective that its elevated 
perch gives it to colleagues who are usually very busy and close to events ‘on 
the ground’.  The aim is to be helpful, to anticipate issues before they manifest 
as problems, and to bring them to the notice of the appropriate decision-
makers.  This ‘barometer’ role of the ECRC can be a valuable one in such a 
time-sensitive process as an election campaign. 

• The ECRC also provides guidance as and when questions of interpretation 
arise among the ABC’s many staff and outlets about how policies are to be 
applied in particular circumstances. 

• The chairman of the ECRC must also supervise the fulfilment by the ABC of a 
function that is quite separate from day-to-day election coverage in news, 
currents affairs and other programs.  That function is the provision of free 
broadcast time on radio and TV to political parties eligible for it under guidelines 
established by the ABC Board. 
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This report describes how the functions described above were undertaken during the 
2007 election campaign.  Its explains the use and limitations of share-of-voice data.  
The report then summarises election-related complaints data and the ratings data.  On 
election night 2007, Australians relied on the ABC’s coverage in record numbers.  
Appended are the key policy documents, data and guidance materials. 
 
The ABC’s election coverage monitoring system will be reviewed in 2008 in a process 
to which the public and the political parties will be invited to contribute. 
 
 
2 ECRC membership 
 
The 2007 Election Coverage Review Committee comprised experienced staff including 
personnel from the main content-producing divisions of News, TV and Radio.  The local 
radio and national radio networks were represented.  The expertise amongst the 
members included: communications and parliamentary relations; audience research; 
complaints handling; scheduling; and policy.  Also represented was the online platform, 
which increasingly is generating its own content as well as carrying content that 
originates in the Radio, TV and News Divisions.  In a federal election, local knowledge 
from across the country is important, so the ABC’s State and Territory Directors were 
represented too. 
 
The ECRC is constituted for the duration of an election campaign and then dissolved, 
to be reconstituted with appropriate expertise when the next territory, state or federal 
election is called. 
 
 
3 Share-of-voice data – use and limitations 
 
When an election campaign begins, the ABC starts to compile data about the amount 
of time on air occupied by candidates and party officials.  This is called share-of-voice 
data.  Inside the ABC, people refer to it as ‘the count’ for short.  Data is collected 
internally by ABC staff and externally by Media Monitors. 
 
Use and limitations 
 
The data is used as a broad-brush indication of who is appearing on ABC platforms, 
where, and for how long.  If one party seems to be getting a notably large or notably 
small share in a particular place and time, the reasons can be queried. 
 
Share-of-voice data has limited utility.  It is not a measure of ‘bias’.  It cannot prove or 
disprove the presence of ‘impartiality’.   
 
A moment’s reflection should show why it is neither possible, nor would it be conducive 
to broadcasting services of a high standard, for the ABC to attempt to achieve a kind of 
mathematical exactitude in share-of-voice time as if that is what amounts to perfect 
balance or precludes bias or guarantees impartiality.  Political campaigning, the 
practice of journalism, and life itself for that matter, are too untidy in practice, too 
contingent, for this kind of data to be more than a broad indicator.  The statistics 
reproduced in this report (Appendix 1) should be interpreted accordingly. 
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Some practical reasons for interpreting share-of-voice data with care include – 
 

• Time on-air tells you nothing about what was discussed. 
 

To equate time with benefit to the speaker misses the reality.  Of greater 
significance is the substance.  What was the speaker discussing?  What was 
the audience actually hearing?  This is what may have real effects, not the time 
the content took.  It is a mistake to believe that the greater the share of time the 
better for the recipient of that time and his or her party.  In practice, candidates 
get interviewed about matters they may prefer to avoid.  This is the nature of 
elections, of the proper scrutinising role of media, and of the glorious 
unpredictability of audience participation in democracies.  For the parties’ 
protagonists, discomforting topics include gaffes, contradictions, pressure 
points between a party’s national position and the effects of that position in 
particular electorates, and the opponent’s agenda (ie being forced ‘off 
message’, as the jargon puts it). 

 
• Duration says nothing about tone or context. 
 

The audience experiences the content, and that may be affected by the styles 
and  moods of the participants, the format (one-on-one interview or multi-
candidate debate or audience talkback), the context within which the content 
takes place (eg a day on which unrelated but awkward, or unrelated but 
favourable, events have also happened).  Time data sheds no light on any of 
this. 

 
• Some voices are more effective through brevity, and others lack power despite 

length 
 

Some candidates and party officials are better media performers than others.  
Some take a lot of words to say little of substance.  For some, prolixity may 
cause trouble.  Others are very effective because they are brief and punchy.  
Measured only by reference to quantity of time on air, these qualitative 
differences among political participants are missed. 

 
• Opportunities to appear on ABC platforms may be consciously declined by 

political professionals for their own reasons, or missed through no one’s fault 
 

Share-of-voice data misses one of the most important elements of 
contemporary media relations: knowing when to be unavailable for comment.  A 
party may deliberately decline to contribute its voice to the airwaves on a given 
day, for a given period, or on a given hot but awkward topic.  A party may wish 
to deny an issue the oxygen of comment/response in the hope that the issue 
will expire and that the next news cycle will take up other matters which the 
party finds more advantageous.  A party may want to shelter novice candidates 
lest their inexperience cause difficulties which media coverage magnifies.  The 
ABC and its staff are not the key decision-makers in these situations.  They 
have a duty to offer political professionals fair opportunities to appear on ABC 
platforms.  They are not responsible if the opportunities are not taken up 
because the relevant person declines or is unavailable.  
 
Sometimes, the untidiness of life causes opportunities to be missed through no 
one’s fault.  For example, a politician may be in transit when a particular 
program team is trying to offer him or her an opportunity to appear on air.  By 
the time the program is again on air – the next day or perhaps the following 
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week – the agenda may have changed, new issues have ripened or are 
budding.  Especially during election campaigns, caravans move on.  A 
broadcaster required by statute to provide services of a high standard has to be 
responsive to news values. 

 
None of these factors is reflected in bald share-of-voice figures, yet they are part of 
the lived experience of political parties and the media.  These sorts of details, 
emerging from the hurly-burly of media relations during election periods, can 
usually explain variations in the share-of-voice figures from day to day, or week to 
week. 
 
The following excerpt from the Guidelines and Interpretation document (Appendix 
3) is a practical illustration of the work of the ECRC, of the limitations of share-of-
voice data, and of how issues can manifest part-way through a campaign – 
 

Candidates declining invitations to participate 

Query 

Where a significant imbalance in the share-of-voice count develops in the first half or more of a 
campaign due to candidates and party officials from a major party repeatedly declining invitations 
to participate in ABC programs, are ABC staff expected to 'make up the difference' by providing 
greater coverage to that party during the final weeks of the campaign just to get the share-of-
voice figures to balance, regardless of news values? 
 
No.  The ABC does not use share-of-voice data in a strict mathematical way to determine balance 
or assess impartiality.  The share-of-voice data is used as a broad indicator of where we might 
have to scrutinise ourselves and think through the reasons one major party appears to be getting 
significantly more time than the other.  It is understood that there will often be unavoidable 
practical reasons for uneven figures, such as when any given party's representatives cannot be 
reached for comment or they decline to go on air for their own reasons.  Such factors unavoidably 
affect the share-of-voice stats.  By themselves, they are not evidence of partiality and if the count 
is read in a simplistic way it can mislead.  However, people unfamiliar with media and political 
campaigns may mistakenly believe that balanced shares of voice equate to balance in the sense 
of substantive impartiality.  So it is important that staff make and retain contemporaneous notes of 
unsuccessful efforts to provide candidates and party officials with time and of the reasons the 
opportunity was not or could not be taken up. 

The ABC expects that the Editorial Policies will be upheld with particular care during election 
campaigns with the overarching aim of providing high quality coverage through: 
-   the reasoned application of news values; 
-   responsiveness to events and issues as and when they arise; and 
-   good-faith efforts fairly and accurately to obtain, scrutinise and convey the initiatives and 
responses of those vying for the electorate’s confidence, especially those with a practical 
prospect of forming the next Government. 

 
 

• Incumbents naturally tend to get more time 
 

 Another factor affecting share-of-voice figures is incumbency. 
 
 Unavoidably, Governments tend to get more time on air because they have a 
 record to defend and (caretaker mode notwithstanding) will be called on to 
 comment on domestic and international matters that arise during the campaign.  
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 Incumbency at a State and Territory level may also affect share-of-voice, as the  
 following excerpt from the Guidelines and Interpretation document (Appendix 
 3) shows – 

State and territory politicians and federal election issues 

Query 

Is our coverage of State and Territory politicians speaking on federal election issues to be 
counted in our share-of-voice stats? 
 
Yes.  This has been past practice.  The importance of doing so increases in federal election 
campaigns in which, as now, the same side of politics is governing in every State and Territory. 
 
State and Territory politicians, especially Ministers, are constantly appearing on ABC platforms to 
speak and be questioned about a wide variety of matters, mostly to do with their State and 
Territory responsibilities. 
 
During a federal election campaign, they are likely to make solicited or unsolicited comments on 
federal election issues.  Being partisan political professionals, they are likely to try to garner 
support for their federal counterparts when they have access to the people who are 
simultaneously State/Territory constituents and voters contemplating their choices in a federal 
election campaign. 
 
As State and Territory politicians on both sides seek to do this during a campaign, it is necessary 
for the ABC to be mindful of the need for balance in relation to their comments on federal election 
issues. 

 
Internal share-of-voice count 
 
Staff are asked to keep share-of-voice statistics for their own programs, and these are 
compiled weekly from across the ABC for consideration by the ECRC at its Friday 
meetings.  It is an extra task for many, who already experience an election campaign 
as a particularly busy period.  Methods of internal counting, collecting, compiling and 
reporting vary. 
 
In light of the limitations of the data’s quality and utility, emphasis is instead placed on 
staff maintaining records of the opportunities to appear on air as and when they are 
offered to candidates and party officials.  The reasoning is evident from the following 
excerpt from the Guidelines and Interpretation document – 

Personal logs 

Query 

Why are ABC staff asked to keep a log of their work contacts with the parties’ representatives 
during the campaign? 

The request is the same as in previous election campaigns.  Staff are requested to take care to 
keep a note of their efforts to offer election campaign participants opportunities for coverage.  A 
brief note of date, time, and key content like the topic and name/party is usually sufficient.  Party 
representatives include sitting members, candidates and party officials. 
 
The purpose of the request, as in past years, is to assist the ABC to respond adequately in cases 
where it may be claimed later that a given candidate or party was not given a fair go, when in fact 
they could not be contacted or declined to comment. The notes show the efforts to reach them 
and to provide an opportunity to comment or to be interviewed or otherwise participate.  It is 
evidence of efforts to be fair, accurate and balanced.  In some instances, of course, deadlines 
and other factors make it impossible to obtain material relevant to coverage of a given story or 
issue in the same program or on the same day. Balance can be achieved over time. That 
understanding of the practicalities is reflected in the relevant sections of the Editorial Policies, for 
example 5.2.2 (e) and 11.17.1. 
 
During election campaigns, the time in which balance can be achieved is compressed, the 
importance of seeking balance is heightened, and the scrutiny of ABC performance is intensified, 
hence the request to keep the log. 
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External share-of-voice count 
 
At the start of the campaign the ABC commissioned Media Monitors to undertake the 
external share-of-voice count.  The company monitored a large section of ABC output 
and tallied in hours, minutes and seconds the time occupied on air by candidates and 
party spokespersons.  Media Monitors also counted relevant content on ABC online, 
using a measure of words rather than of time.  Shares were expressed as percentages. 
 
Criteria for inclusion of content in the external count were program-related and 
geographic.  All nationally broadcast current affairs programs with a domestic political 
focus, such as AM, PM and The World Today on ABC Radio, were included. On ABC 
Television programs such as 730 Report, Lateline and Insiders were included. 
 
All text-based content from the ABC Online's Elections site was included, along with 
some original content from the On the Record site.  Local programming included, for 
example, each state and territory edition of the 7pm News and major news bulletins on 
ABC Radio. 
 
Programs from all metropolitan Local Radio stations were included.  The sample of 
non-metropolitan stations included a wide geographic spread marginal electorates.  
The total cost of the external count was $60,000 (ex. GST).  
 
Below is the cumulative share-of-voice data from the external count for all ABC 
platforms.  For detailed data see Appendix 1.  It should be read in conjunction with this 
text. 

All Combined Share of Voice

Coalition, 45.4%

ALP, 38.0%

Greens, 7.1%

Independent, 4.4%

Democrats, 2.8%

Family First, 1.3% Other, 1.1%

 
  Radio Television Internet Total  

 Hrs:Min:Sec % Hrs:Min:Sec % Hrs:Min:Sec Words % % 
Coalition 40:30:06 44.2 11:00:11 52.1 2:37:15 43087 44.6 45.4 
ALP 33:41:36 36.4 8:34:54 39.6 2:47:53 39216 41.4 38.0 

Greens 7:10:26 7.8 0:49:27 3.9 0:16:50 7361 7.1 7.1 

Independent 5:30:27 6.0 0:21:51 1.7 0:00:00 2040 1.7 4.4 
Democrats 2:32:20 2.8 0:20:49 1.6 0:16:51 3373 3.7 2.8 
Family First 1:18:18 1.4 0:09:24 0.7 0:10:22 890 1.3 1.3 
Other 1:23:43 1.5 0:04:46 0.4 0:00:00 371 0.3 1.1 
Total 92:06:56 100.0 21:21:22 100.0 6:09:11 96338 100.0 100.0 
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4 Guidance materials 
 
From time to time during every election – federal, state and territory – ECRC members 
are asked by colleagues for advice about the interpretation of ABC policies in the light 
of particular circumstances.  Many of the questions are frequently asked.  Some are 
novel. 
 
In 2007, a Guidelines and Interpretation document was prepared and made accessible 
to all staff (Appendix 3).  It summarised practice that had been developed over many 
previous elections and had usually been disseminated orally or in mixed ways by the 
various Divisions, rather than consistently in one document across the ABC.  During 
the course of the 2007 campaign, as queries were raised and answered, they were 
added to the main document, along with guidance tailored for specific Divisions’ needs.  
The initiative was well received by staff as a practical tool for a time when pressure is 
high and time short.  
 
 
5 Free time broadcasts 
 
In the preamble to the 2007 Editorial Policies, the ABC Board expressly committed the 
ABC to some fundamental democratic principles, among them parliamentary 
democracy.  For many years the national broadcaster has offered free time on radio 
and TV to eligible political parties.  They can craft their own messages, and the ABC 
will broadcast them so long as they comply with guidelines established partly by law 
(ABC Act sections 79A and 79B) and partly by the ABC Board (see Appendix 2). 
 
Although technology is changing methods of election campaigning – witness, for 
instance, the parties’ increasing use of their own websites and the ‘public spaces’ of 
cyberspace such as YouTube – the major and minor parties sought and used the time 
made available by the ABC on radio and free-to-air TV.  The eligibility criteria are set 
out in the documents in Appendix 2 and further explained in the guidance material 
(Appendix 3).  Basically, the bulk of the time goes to the parties with a prospect of 
forming the next Government.  Efforts are made to apportion time fairly to minor parties 
according to their existing parliamentary representation, the extent to which they field 
candidates, and their support in opinion polls.  For the 2007 election, the production 
guidelines were relaxed to allow the parties to use more of the techniques of television 
production with which audiences are now very familiar.  The prohibition against 
advertising and personal attacks remained.  The 2007 Production Guidelines are 
reproduced in Appendix 2. 
 
The order in which the parties are scheduled for broadcast on radio and TV over the 
period of the campaign is determined by ballot at a meeting to which the parties’ 
representatives are invited.  For the first time in 2007, schedules were published on the 
ABC online election site as soon as they could be finalised.  The complete schedules, 
showing the dates and times each party’s material was broadcast, comprise Appendix 
4. 
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6 Complaints 
 
The ABC received 2374 complaints during the election period, election night and 
immediately after.  The largest category related to scheduling and program changes 
(734 complaints).  A total of 590 complaints alleged bias (358 anti-government/pro-
opposition, 161 pro-government/anti-opposition, and 71 other). 
 
On election night, a large proportion of the complaints received related to problems 
with the graphics in the early period of the TV coverage, and another big category was 
complaints about background noise in the tally room.  Few complaints were received 
about the coverage of particular seats. 
 
The Audience and Consumer Affairs section of the ABC handles complaints. 
 
 
7 How the public responded to the ABC on election night 2007 
 
On the evening of polling day, Saturday 24 November 2007, ABC was the most 
watched TV coverage in the nation.  The five-cities average audience was 1.075 million 
for ABC TV.  It peaked between 10.10 pm and 10.15 pm with 1.314 million viewers, the 
highest audience for the ABC on election night since 1996.  ABC radio coverage was 
extensive – local stations and national networks all played their parts.  The ABC 
election website was heavily visited from within and outside Australia as results were 
progressively posted. 
 
 
8 Conclusion 
 
Covering a national election campaign is a massive undertaking for any large media 
organisation.  A public broadcaster has special obligations.  Resources and time seem 
always scarce.  Scrutiny is intense.  Expectations are high.  Independence and 
impartiality are both required.  Any monitoring process has to bear all this in mind. 
 
Impartiality will not always be achieved in the eyes of all observers, especially in 
election campaigns when the stakes are high and partisans of all kinds are active and 
sensitive.  Even definitions are contested in this vexed field.  Many areas of media self-
regulation, but particularly that which relates to impartiality, require what amounts to a 
continuous process of refining inexactitudes.1  Reasonable people may accept that.  
But reasonable people may also expect, notwithstanding the difficulties, that impartiality 
must always be striven for in good faith by the ABC, especially during election periods.  
This expectation distinguishes the public broadcaster from the commercial media, who 
can be as partisan as their owner permits or commands.  This is what property rights 
confer.  The ABC is fundamentally different.  The duty of impartiality comes to the ABC 
along with the privileges of statutory existence, independence by law and by 
convention, and the public funding that assures its existence regardless of market 
forces. 
 
The work of the ECRC evidences the seriousness with which the ABC takes its 
statutory duties and its role in the democratic process in Australia. 
 
Any quality-assurance system can be improved, and during 2008 the ABC will review 
the ABC’s election monitoring and free-time broadcasts system.  The political parties 

                                                 
1 For more, see The Elements of Impartiality, a consultation paper at 
http://www.abc.au/corp/pubs/documents/impartiality_sep07.pdf 
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and the public will be invited to contribute.  The legitimacy of any self-regulatory system 
depends in part on transparency.  This report is a contribution to that too. 
 
The 2007 federal election was my first as chairman of the ECRC.  I thank: the inaugural 
chairman Murray Green for the base he laid over 10 years; the 2007 ECRC members; 
my own staff, particularly Jessica List; the many ABC personnel who contributed to the 
ECRC’s tasks, particularly in gathering data and in getting the parties’ free time 
broadcasts to air under time pressure; Media Monitors for its professionalism; and 
those appointed by each of the political parties to liaise with the ABC in the free time 
broadcasts process. 
 
 
Paul Chadwick 
Director Editorial Policies 
Chairman, Election Coverage Review Committee 
February 2008 
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Appendix 1 ABC Federal Election Monitoring: Quantitative share-of-voice data 
compiled by Media Monitors – Final report 
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Appendix 2 Free broadcasts Fact Sheet and Production Guidelines for Free 
Broadcasts by Political Parties, Federal Election 2007 
 
 
Fact Sheet: Allocation of free broadcasting time to political parties during election 
campaigns (2007) http://www.abc.net.au/corp/pubs/documents/election_campaigns.pdf
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Production Guidelines for Free Broadcasts by Political Parties, Federal Election 2007 
http://www.abc.net.au/corp/pubs/documents/ABC_production_guidelines_free_b
roadcasts_political_parties.pdf
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Appendix 3 Federal Election 2007: Guidelines and Interpretation 
This document has been edited to remove any reference to names. 
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Appendix 4  Schedule of Political Parties’ Free Time Broadcasts, Radio and TV 
 
Note: The Schedule was published on ABC Online in the following form.  The major 
parties’ launches were broadcast by ABC Radio and TV on 13 November (Coalition 
launch, Brisbane) and 14 November (ALP launch, Brisbane), with consequent 
adjustments to the schedule for others.  The parties were advised in advance that 
these consequential adjustments would be unavoidable.  A ballot, witnessed by party 
representatives, determined the order for scheduled slots. 
 
 
 

Schedule of free time election broadcasts by eligible parties 
 
Along with its comprehensive coverage of the federal election on radio, TV and 
online, the ABC offers free broadcast time to eligible parties to allow them to inform 
voters about policies.  
 
As the national broadcaster, the ABC is committed to nourishing the 'national 
conversation', and that conversation rarely matters more than when the electorate is 
in the process of deciding who will govern.  
 
The ABC provides an unrivalled breadth of services to metropolitan, regional, rural 
and remote communities of this vast country. 
 
Over 75 years, we have covered more than two thirds of all elections since 
Federation in 1901. 
 
The free time broadcasts may look a little different this year. Responding to 
feedback, we have changed our guidelines a bit to allow the political parties to use 
more of the communication techniques familiar to TV viewers. 
  
But the ABC still insists on rational discourse. The guidelines prevent the parties from 
turning free time broadcasts into advertising. They must inform, not just emote. They 
may criticise the policies of opponents, but they cannot make personal attacks.  
 
We want our facilitation of free time broadcasts by political parties to contribute 
meaningfully to the democratic process, and would welcome audience responses to 
the features of it that the ABC controls, such as format, timing and scheduling. (The 
content is not ours.)  
 
Paul Chadwick  
Chairman Election Coverage Review Committee 

 45



 

(Appendix 4 continued) 
 

 
ABC TV 

Date TIME PARTY DURATION 

30/10/07 18:50 ALP 3 mins 

01/11/07 21:25 COALITION 3 mins 

03/11/07 20:25 COALITION 3 mins 

03/11/07 21:20 ALP 3 mins 

06/11/07 18:50 DEMOCRATS 3 mins 

08/11/07 18:50 ALP 3 mins 

08/11/07 21:25 COALITION 3 mins 

10/11/07 20:25 ALP 3 mins 

10/11/07 21:20 COALITION 3 mins 

13/11/07 18:50 ALP 3 mins 

13/11/07 20:30 GREENS 3 mins 

15/11/07 18:50 GREENS 3 mins 

15/11/07 21:25 COALITION 3 mins 

17/11/07 20:25 ALP 3 mins 

17/11/07 21:20 COALITION 3 mins 

20/11/07 18:50 FAMILY FIRST 3 mins 
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     ABC RADIO  
DATE TIME PARTY DURATION 

29/10/07 19.05 ALP 3 mins 

30/10/07 19.05 COALITION 3 mins 

31/10/07 19.05 ALP 3 mins 

01/11/07 19.05 DEMOCRATS 3 mins 

02/11/07 19.05 ALP 3 mins 

05/11/07 19.05 COALITION 3 mins 

06/11/07 19.05 GREENS 3 mins 

07/11/07 19.05 ALP 3 mins 

08/11/07 19.05 COALITION 3 mins 

09:11/07 19.05 FAMILY FIRST 3 mins 

12/11/07 19.05 ALP 3 mins 

13/11/07 19.05 COALITION 3 mins 

14/11/07 19.05 GREENS 3 mins 

15/11/07 19.05 COALITION 3 mins 

16/11/07 19.05 SPARE 3 mins 

19/11/07 19.05 SPARE 3 mins 

20/11/07 19.05 COALITION 3 mins 

21/11/07 19.05 ALP 3 mins 
 
1. Eligibility criteria available at 
http://www.abc.net.au/corp/pubs/documents/election_campaigns.pdf and production 
guidelines at 
http://www.abc.net.au/corp/pubs/documents/ABC_production_guidelines_free_broad
casts_political_parties.pdf
  
2. Dates for eligible parties' scheduled announcements were determined by a ballot 
attended by party representatives in Canberra on 19 October 2007. 
 
3. Schedule may be subject to change. Any necessary change to any party's timeslot 
will be made fairly according to a process explained to all parties.  
 
4. Major parties' launch dates yet to be advised. 
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