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(a) specific challenges and unique types of violence faced by LGBTQ communities 
(b) stated LGBTQ avenues of support 
(c) a statement that the policy explicitly covers LGBTQ people, partners and their families 

For full points, please provide evidence for all of the above. (Please only provide evidence specific to each of the above points, do not attach your entire policy.) 

Items a, b and c have been highlighted in white marker on the extract below to point out how the ABC demonstrates compliance to this requirement.  

 



















 

Page 16 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              

 

2/ The formatting does not work very well as an extract, but you can see that it is part of the Wellness Hub – it highlights Counselling and Support for 

LGBTIQ+ Community members with an instantly recognisable rainbow tile to select. This leads to the ABC LGBTIQ+ Support page which includes the page 

extract as point three below. 

 

3/ This is the information that is made available to employees when they click through on either of the above pages.  
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The ABC does not have a company-wide or divisional dress code policies or guidelines, the nature of our business means that employees are often wearing anything from 

thongs and a singlet to corporate business attire – with every variation in between worn. Despite this we understand the unique challenges that people with a lived 

experience of trans, gender diverse and non-binary and therefore we have included this guideline in our ABC Pride intranet page encouraging employees to dress in a 

manner that best reflects who they are.  

It addresses, 

A/ States that all employees are supported to dress in a manner that best reflects their gender identity. 

B/ Explicitly mentions trans, gender diverse and non-binary employees 

C/ Provides a support contact or further information – note I have also copied over the list of contacts to demonstrate the extent of support available. This list is at the 

top of the page so it is easily located for employees to reference.  

The list of names referenced in the guidance note;  
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utilise. As mentioned in point c – this forms part of ABC Enterprise Agreement (EA) so is secured as part of their employment terms. This has drawn a 

great deal of attention at Government Senate Estimates (section 6/ Item 34 evidence) where ABC Managing Director, David Anderson was questioned 

over this. The ABC chose to make this as part of the employment agreement negotiating directly with the Union to secure into the EA this important 

leave option for employees.  

Note the ABC EA is a public document and can be view here;  https://www.abc.net.au/cm/lb/12760902/data/abc-enterprise-agreement-2019-2020-a-

data.pdf#ABC%20Enterprise%20Agreement%202019-2022 

Appendix 3 – Extract from Enterprise Agreement  

 

Clause 41 pages 75, 76 

Reference 41.1.7 

41.1.8 

And 

41.1.9 - please note that miscellaneous leave also counts as service towards which is a positive impact on AL, LSL etc.  

EA ratified as part of employee's contracts add in  

 







 

Page 23 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              

 

(a) evidence of a communication regarding where ‘Gender Neutral’ or ‘All Gender’ bathroom/facilities can be located 
(b) evidence of clear and visible signage as it appears at the bathroom/facility location 

 
If you are still making progress towards this, please:  

(c) outline progress made and when you expect to have signage in place. 
 
If this is not possible for any reason, please provide: 

(d) evidence of any research or work that you have done in this area  
(e) any means by which you have been able to accommodate trans, gender diverse and non-binary employees 

ABC has installed Gender Neutral bathroom signage in the Ultimo office and has plans to extend this to all offices Australia-wide where possible.  

Evidence A/ This image here is the of the communication that was sent out to all employees - Australia wide  

Evidence B/ Within this is the image with the blue backing is the sign used for each bathroom stating all gendered bathroom.  Also provided are some images of the 

bathrooms with the signs.  

Evidence c/ The requirement to have additional bathrooms so as not to impact people with disability is on the agenda however at this stage building works is not 

possible. However the ABC 5 Year Strategic plan released in Sept 2020 will see a major property and facilities review over the coming period during which time 

exploration of more inclusive and accessibility building practices including bathrooms will be incorporated. Plans are underway and will be referenced as evidence in 

future AWEI submissions. For now the signage has been actioned in all suitable bathrooms in Ultimo offices and rolling out to offices Australia wide. 

Here is a link to the ABC 5 Year Plan and ABC Diversity & Inclusion Plan   

Appendix 4 - ABC 5 Year Plan and  

Appendix 5 ABC Diversity & Inclusion Plan   

 

Evidence A image 



 

Pa               oc. 1 of 1              
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Evidence B/ Images of actual toilet doors with the signs  
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A/ The ABC has completed an audit of our employee forms and updated and changed forms across the ABC removing the gender and titles because it 

isn’t relevant and therefore making the experience for employees completing these forms more inclusive. The ABC has a broad workforce consisting of 

office-based employees and on-air talent such as presenters and actors. The two examples provided here help showcase the differing perspectives that 

we have addressed Ref 1/ The ABC Diversity and Inclusion EEO form that is an optional form for employee to complete that enables the ABC to 

understand our workforce representation and introduce specific programs and initiatives to help support increased representation where necessary. The 

Ref 2, Artist Engagement Form is issued to Actors to capture key information on the engagement arrangements with any irrelevant information removed 

and terminology updated to be inclusive of all people. This means that we don’t ask for gender or titles as it is not required for the purpose of the form.  

B/ The form Ref 1 is our EEO employee form, and we periodically invite people to update this information as we recognised that some identities such as 

disability may not have been relevant to the individual. We also recognise that some employees did not feel safe to complete the information but may 

change, given the work we continue to do to create a more inclusive and safe workplace.  

Form ref 2/ does not capture this information, so we do not need to re-issue or invite people to request changes.  

Since completing these forms, we understand that the leading practice has evolved to non-binary, we had this in the Gender definition however have 

flagged for changes in the next document review cycle. 

Ref 1  Ref 2  
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ABC has adopted an annual performance appraisal process where individuals add specific goals and objectives to their personal job plan. Here is the internal 
communication regarding this. It also demonstrates the inclusion of ABC Diversity and Inclusion plan as outlined in this document focuses on increases the inclusion of 
LGBITQ+ Community.  





 

           

s 47G(1)(a)
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In addition to the annual performance appraisal there were also formal check ins as details below and more informal emails that covered off more 
mundane or urgent requirements, an example also provided below;  



 

             

s 47G(1)(a)
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a) a copy of the customer/service user documentation that outlines this or a screenshot of that information. 
b) evidence that you do not collect or have removed gender options or gendered information in your systems 

Evidence for option a  

The ABC business is primarily a free-to-air broadcaster and our engagement with non-employees does not require any data collection for our service offering. On 
occasions the ABC will invite non-employees (audiences) to voluntarily participate in research surveys, voting for favourite songs through ABC Classics, Hottest 100 songs 
or for children the ABC Reading Eggs. 

We therefore provide our audiences with easily accessible information on how they can change their details including name and gender within our systems. 

See extract from the ABC Privacy Policy - seeking access to, and updating, information held about audience members. Located on the ABC website under the 

ABC Privacy Policies and Statements section.  



 

             

s 47G(1)(a)
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Evidence b/ evidence that ABC does not collect or has removed gender options or gendered information in your systems 
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Part A response – LGBTIQ+ Strategy defined in our ABC D&I Plan and forms one of the 5 big ticket diversity groups that the ABC is focused on.  

Targets in the form of goals and objectives are clearly outlined within the Diversity and Inclusion plan and is again highlighted in the Action Plan with 

extracts below demonstrating this. In addition to these targets the ABC has incorporated within our EEO forms the option for employees to advise of 

their LGBTIQ+ and Gender Diversity identity. We are currently working on building up the critical mass for the number of employees that have completed 

this. Once we have this we will be setting workforce representation targets for LGBTIQ+ employees. This is expected to be achieved towards the end of 

2021 and will be an addition to all other targets that have been set.  

 

Extracts from ABC Diversity and Inclusion Plan 2019–22 provided below with page numbers referenced.  (Appendix 5 - D&I Plan)  

The ABC D&I Plan  

 
Extract page 3  
Managing Director statement of commitment to D&I – this is available to review in the Appendix 5 page 3.  
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Extract page 13 
The ABC has selected only 5 diversity areas which our strategic plan focuses on, one of which is LGBTIQ+ 

 
 

Each group forms a focus for the ABC and will be subject to delivering as part of our ‘big ticket’ initiatives for 2019-22.  
Given we are into the second year of the plan already we have begun delivering against these items.  
All with a focus on LGBTIQ+ Community which includes; the mentoring program, Recruiting for diversity, building the sponsored employee networks, making the workplace 

more accessible, training investment, on-air tracking of LGBTIQ+ community representation. It has been so encouraging to see the change in peoples attitudes and 

experiences with more LGBTIQ+ on-air talent feeling safe to be their whole selves and share this with audiences.  
 



 

Page 52 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              

 

  
 
A key strategic call out over and above the 14 'big ticket’ initiatives outlined above is also the AWEI which highlights the ABC commitment to ensure that 
we are adopting LGBITQ+ leading inclusion practices. It is very much an index that the business really invests in to create a more inclusive workplace for 
LGBTIQ+ employees and audiences.  
D&I Plan - Extract 29 
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Extract page 18 – outlining an ABC case study of the support provided to the ABC Pride network - note the red dotted line surrounding the orange text 

box.  
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Extract from the ABC Pride Annual Goals and AWEI Action Plan  

Note the whole document is available for review on appendix 8  
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Extract of optional EEO form that employees are encouraged to complete with information regarding the sexuality and gender. Once this form reaches 

critical mass which we expect to be later this year we will then introduce an additional target of LGBTIQ+ workforce representation at the ABC. This is 

already in place for other diversity groups that form part of the government EEO Act such as women and Indigenous. The LGBTIQ+ Community does not 

form part of the act, despite this we see the LGBTIQ+ Community a core diversity group and therefore have included this in our data collection.  



 

Pa                                
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Secondly the ABC also has established a further group called - Diversity & Inclusion Standing Committee (DISC - purpose provided below) which includes 
participation of ABC Pride Chair Manda Hatter who ensures the LGBITQ+ strategic priorities continue to be delivered by advocating for the support from 
the Divisional Diversity Leads across the organisation. Manda involvement also ensure that the network provides active consultation and support to 
other DISC members for guidance and advice on matters associated with LGBTIQ+ Community.  

Each DISC is connected with a Division who has a Diversity Action Plan and this in-turn drives their D&I deliverables. These Diversity Leads are part of the 
DISC who are accountable for driving towards a more inclusive ABC.  

Below is the DISC Purpose and objectives outlined;  



 

Pa                                
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Example of a DISC  which demonstrates consultation with the ABC Pride network group and Manda Hatters attendance.  s 47G(1)(a)
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Pa                                

 

 



 

Page 71 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              
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Evidence 3: Extract from the ABC Careers site - https://www.abc.net.au/careers/ 

 

Evidence 4: below is where this lead when you click through to gain further information.  







 

Pa                                
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Evidence 2:  

  to provide all our rainbow merchandise.  

 
They support LGBTQI+ organisations to give back to the LGBITQ+ community. 
By providing this service, they are helping to drive visibility of community and pride themselves on the authenticity of our merchandise to support 
community organisations such as ACON and Pride in Diversity.  They deliver high quality, professional products and service – which they believe sets them 
apart from other organisations. 

 

 

s 47G(1)(a)

s 47G(1)(a)
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Examples of merchandise   

Rainbow ally merchandise for Fair Day and selling within ABC for fund raising efforts towards Mardi Gras parade.  

This is an image of some of the merchandise they have provided the ABC  

 

 

.  

s 47G(1)(a)
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Evidence 2 

See extract from ABC Diversity and Inclusion Plan 2019–22 page 22 (Appendix 5)  

Demonstrating the commitment to progressing in the AWEI as it outlines all key aspects of what the ABC needs to do to progress LGBITQ+ Inclusion in 
the workplace with leading practices.  

And the D&I plans outlining the launch of the ABC Pride strategy in June 2019. 
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s 47G(1)(a)
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  s 47G(1)(a)



 

          

 

s 47G(1)(a)



 

Page 98 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              

 

  s 47G(1)(a)



 

     

 

s 47G(1)(a)
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B/ ABC Pride Annual and AWEI plan planning (Appendix 8) 
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C/ Evidence of ABC Pride advancements at the ABC are published in the ABC D&I Annual Plan - a public document that show-cases all the key deliverables in alignment 
with our strategic 3 Diversity & Inclusion Plan and the ABC Pride Strategy. ABC Diversity & Inclusion Annual Report 2019-2020  (Appendix 15)  

 

 



 

Pa                                
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Pa                                
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Evidence item 3/ New starters are invited to sign up the ABC newsletter which is sent out monthly – sometime more than monthly if there is a lot 
happening and is used as a way to update all network members Australia wide. Here is an extract of the welcoming letter and opening statement. 

s 47G(1)(a)
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s 47G(1)(a)
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s 47G(1)(a)
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The network has undertaken one of the following within the assessed year: 
a) actively distributed, promoted or developed information on how to be an ally to trans and gender diverse employees 
b) worked with trans and gender diverse employees or community members to develop targeted inclusion initiatives profiling trans and gender diverse 

speakers or role models  
 

Note: This is over and above speaking events or LGBTQ calendar Days of Significance. 
 
Points will be given for one of the above. 

(a) If you have selected (a), please provide a copy of the information provided 
(b) If you have selected (b), please provide details and evidence of this work 

 
If you have undertaken work for both, please include the second piece of work under ADDITIONAL WORK at the end of this submission. Please do not duplicate any 
evidence already submitted for events around LGBTQ Days of Significance. Points will not be allocated twice for the same event.   

 
 

  

It consisted of opportunities to attend a Ally training with a focus on transgender and gender diverse people.  
  

Evidence A/  

Item number 1/  

 

 

s 47G(1)(a)

s 47G(1)(a)

s 47G(1)(a)
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Evidenced Item number 2/  

Email Newsletter communication to ABC Pride members - Friday 20th November  

The communication encouraged all staff to support Transgender Awareness Week and providing links to a compilation of stories and resources available 
for ABC employees.  
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Extract of link destination – each of the stories employees could click through to for a detailed and comprehensive story.  

As an example I have provided  below;  s 47E(c)
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 s 47E(c)
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Evidence item 3/ The Ally training with a focus on Transgender was conducted and recorded during November 2020 and forms part of our ABC internal 
training promotion material to educate more employees as to how to be a better ally with a focus on Transgender. 

ss 47E(c) and 47G(1)(a)
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Points will be given for one of the above. 
(a) If you have selected (a), please enclose a copy of any plan developed along with a report of progress made 
(b) If you have selected (b), please provide an outline of all activity taken to specifically increase the visibility and participation of LGBTQ women 

 
If you have undertaken work for both, please include the second piece of work under ADDITIONAL WORK at the end of this submission. 

The ABC has a high proportion of LGBTQ+ Women representing within the network with 80% of the lead roles held by women. The network membership is also well 
represented, despite this we recognise that there is improvements that can be made and invested significant effort to increase the representation of out, LGBTQ+ women 
within the ABC.  

Pieces of work that we have focused on and improve the representation include;  

 
 

   

s 47G(1)(a)
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s 47G(1)(a)









 

          

s 47E(c)





 

           

s 47G(1)(a)
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See examples as evidence below;  

 
  

A huge success connecting with our Regional communities which formed part of the ABC Pride strategic goal to increase connection and participation representation.  

s 47G(1)(a)
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Several days of significance have been marked throughout the year at the ABC these have included;  

IDAHOBIT 
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Transgender day of Awareness  
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Transgender week of remembrance  



 

            

 

s 47G(1)(a)
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b/ a couple of photos showing active support and visibility of these options within/around/throughout the workplace (please limit photos to a couple of photos 

An extract from the Ally section of the intranet is below  

s 47G(1)(a)
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As a demonstration of the visibility the lanyards created, , was photographed with 
former Prime Minister John Howard, wearing their ABC Pride rainbow lanyard.  

s 47E(c)
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Intranet site extract copied below;  

As an LGBTQI+ Ally you will actively show support for the community in the 
following ways: 

 Be Visible 

 Be Heard 

 Be Involved 

 Be Informed 

 Be Mindful 

s 47G(1)(a)
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A Guide to Language 
 

s 47G(1)(a)
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 Show public support by participating in Mardi Gras or taking a public stance on issues like marriage equality 

 Visible support items can be purchased from PiD website or you can get creative and make your own 

Be Heard 
 Join ABC PRIDE and register as an Ally 

 Advocate for diversity, and if you feel comfortable, challenge any assumptions or misconceptions that you may hear 
about people who identify as LGBTQI+ 

 Don't leave calling out inappropriate behaviour to LGBTQI+ people alone. 

Be Involved 
 Attend LGBTQI+ employee network events - everyone is welcome! 

 Celebrate events that mark days of LGBTQI+ significance with your colleagues and post your support on our facebook 
page or Intranet site 
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Australian PRIDE Network l Wear It Purple l Mardi Gras l IDAHOBT l  Bi Visibility Day l Intersex awareness day 

Be Informed 
 Use this page and the external resources provided OR speak to a member of the PRIDE team to educate yourself in the 

terminology and unique issues faced by the LGBTQI+ community 

 Participate in available LGBTQI+ training at work 

 Take time to learn about the history of the LGBTQI+ community 

Be Mindful 
 Don't assume everyone is straight/heterosexual 

 Ask if people have a 'partner' rather than a husband/boyfriend or wife/girlfriend, this gives the LGTBQI+ people the 
option to tell you and doesn't put them in a difficult situation. 
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 Don't exclude LGBTQI+ parents by assuming LGBTQI+ people don't have children 

 Never 'out' someone without their permission 

 

b/ information regarding how it is distributed or where this guide can be found.  

The guide is available for employees to reference via the ABC Pride online intranet site. 

Awareness of the guide is promoted via through email communication on the back of Days of Awareness, panel events and training.  

The guide is found on the ABC Intranet clicking the communities page to ABC Pride, as screen shot above the ally guide forms part of the top tabs so it is super easy to 
find. As demonstrated in this extract below;  

 

Additional comment:  

An email from an employee demonstrating th effectiveness of the training;  

s 47G(1)(a)

s 47G(1)(a)
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 followed up with company communications to celebrates the award winners and recognise the efforts of the network throughout the 
year.  

  

 took time to articulate and reflect on the year that was – an extremely challenging global made even harder by restructures within 
the ABC. Despite the ABC Pride network have thrived increasing their regional reach and introducing a new stream to the network for  

. This will drive a better level of engagement and connection within the regional communicatees to make sure their voices are heard and 
events or initiatives are aligned to what they would find of interest. It was an emotional event as this was the last event before  departs 
for another role early in 2021. 

Judges  

  

 

  

Manda Hatter ABC Pride Chair,  

  

  

s 47E(c)

s 47E(c)
s 47E(c)

s 47E(c)
s 47E(c)

s 47E(c)

s 47E(c)

s 47G(1)(a)

s 47E(c)
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s 47E(c)

s 47E(c)

s 47E(c)

s 47E(c)

s 47G(1)(a)
s 47G(1)(a)

s 47G(1)(a)
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s 47E(c) and 47G(1)(a)



 

            

s 47E(c) and 47G(1)(a)









 

            

s 47G(1)(a)



 

Page 183 – AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) – v1.1 – Doc. 1 of 1              

 

 

 
 

    

s 47G(1)(a)
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s 47G(1)(a)







 

             

s 47E(c)













 

          

s 47G(1)(a)
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Evidence b/  played an exceptionally active role in progressing the efforts of ABC Pride. Below is an extract of the ABC Diversity & Inclusion 
Standing Committee which  and was instrumental in setting up. This provided a platform for the ABC Pride Chair Manda Hatter to table 
key strategic objectives at this forum and have direct communication with Senior Divisional Leaders from across the organisation.  

The extract here is the  from the  DISC Meeting where ABCQueer was provided with a platform to share their achievements. At 
this phase they were seeking an alternative location within the ABC and it was through this networking that a suitable location was identified. This has a 
hugely positive outcomes on the LGBITQ+ Community for the ABC workforce but also out audiences. As the national broadcaster to be able to bring 
stories and content to the community that are of high quality is a unique position.  

s 47E(c)
s 47E(c)

s 47G(1)(a) s 47G(1)(a)
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And  
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ABC Chair Ita Buttrose and Managing Director David Anderson both played an exceptionally strong leadership role for 2020 which is demonstrated here as they both are 

seen about to head to the 2020 Mardi Gras parade float.  

 led the communication as the host of the year end awards and sending out company 

wide communication on the successes of the network to close out the year. This was in additional to the end of year ABC D&I Annual report put out as an organisation 

with Ita Buttrose as the authorising signature.  

And David Anderson  

 

s 47E(c)

s 47E(c)
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a) details of when that data was last collected 
b) a copy of the questions used to identify LGBTQ population 
c) an overview of comparative findings or analysis as compared to other internal populations 

A/ The ABC annual employee engagement survey was conducted in November 2019 and November 2020 with the data available in the first quarter of the year.  

B/ The survey tool is connected with employee payroll data and provides an aggregated reporting function. ABC employees are provided with the opportunity to 

complete a form to input this information. Here is an extract of the form.  



 

Pa                                
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If you have done work in more than one of the above areas within the assessed year, or year prior, please add such work to the ADDITIONAL WORK section at the end of 
this submission. 

A deep dive analysis was conducted into the AWEI survey data which identified the following key areas to address.  

The below graphs are extracts from the AWEI Survey data analysis that was explored.   
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Throughout the assessed calendar year, we have engaged in fundraising for LGBTQ charities / communities / groups. (This may include the support of any LGBTQ 
charity groups within workplace giving programs.) 
 
Please provide evidence of one such instance. (This can be a letter of appreciation, certificate, receipts or confirmation of funds raised issued by the charity/group.) 

Due to the circumstances created by the Pandemic at the time of Wear It Purple 2020 awareness day ABC was unable to have a face to face event. 
Despite this we took the event online and encouraged attendees to donate to Wear It Purple, however it had to be direct to the charity so we are unable 
to quantify the amount of money donated during these efforts.  

Despite this we have the below evidenced a personal receipt and outlined the broader event information to demonstrate support.  

Evidence 1/  

Encourage donations in our comms and have a video of the event with it time marked where Manda encourages staff to donate. Evidenced: 

Extract from attached newsletter sent as part of the ABC Pride communications 
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Evidence 3/  

Donation receipt from staff member – donated during the event on the back of the call to action.  

Evidenced:  

Evidence 4/  

Appreciation letter from Wear It Purple recognising our efforts to raise awareness and educate employees on the importance of this day.  

Evidence:  

s 47G(1)(a)
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Section 7 addition  

Data Collection and Analysis 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 

Please provide evidence of one such instance. 

Pro-bono work ACON Bigs Stays In - ABC Pride Chair Manda Hatter spoke at this conference. 
See email below with thanks from the organisers.  
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see table reference A 
below. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

The ABC is embedding an employee data capture to receive updated aggregated data throughout the year which includes LGBTIQ+ 
community. This partnered with our internal survey system that feeds into our payroll system where this data is protected means 
that we are set to gain more meaningful date analysis. The form has been rolled out to new starters and are currently in the 
process of phase two to roll these forms out to all existing ABC employees. See form extracted below;  
The aggregated data collected will be used to determine an employee representation target for the LGBITQ+ community.  Here is 
an extract of the form that we are using to collate this information.  
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Item 17 
LGBTIQ+ Intersectionality 
 
Rainbow families 
representation in the 
workforce  
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Item 17 
LGBTIQ+ Intersectionality 
 
Normalising transgender 
youth experiences in 
community and school  
 
 
 
 
 
 
 

 
 

We are family – Rainbow families and LGBTQI+ Parents 
An audience of  employees attended this session with an overwhelmingly positive outreach following the event with many 
people saying that they wish they had seen Rainbow families when they were younger to know it could have been a possibility. 
Many people thanked the panel for their candidate and honest sharing. 
Events with themes like this aim to normalise diverse families of the LGBTIQ+ Community and help many individuals see that being 
within the LGBTIQ+ can lead to a family life if this was your chosen path.  

s 47G
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Item 44 
Pro-bono 
And  
Item 38 
Data analysis  
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Items 17 
LGBTIQ+ Intersectionality  

 
ABC Pride Stories  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 



 

Page 249 – AWEI2021 STANDA                            

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
Item 34  
Exec advocacy amongst 
peers  
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Item – 34  
Exec Advocacy  
 
Leading Practice in 
Language  
 
 
 
 
 
 
 

 
 

 
 
Additional points 9  
The Everyone Project  
ABC has partnered with Screen Diversity and Inclusion to create the Everyone Project where on-air talent are invited to self-identify 
their diverse characteristics to enable improved representation of people from diverse groups including LGBTIQ+ community.  
Up until recently the tracking of this information was not available and it has been through partnership endeavours such as this 
that it is possible.  
Note: On-air talent privacy will be subject to the necessary Australian Privacy protections and there will be options to self-select out 
of the reporting. 
This initiative will lead the way in driving a media industry to start tracking and increasing their diverse representation including 
that of the LGBTIQ+ Community.  
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Additional point 11 – creating Pride Stories and regularly show case new stories every month 
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Item 8 
Inclusion creation through 
our  
Audience / customer 
involvement  

 
 

Additional 14  
Ensuring that the use of language across ABC content makers is consistent with the recommendations from leading advocacy 
bodies. This is achieved by developing an editorial advance on LGBTIQ+ issues. With regular reviews and updated conducted on the 
content of this document.  
 
The ABC Pride in consultation with our Editorial Policy team has developed Editorial Policies and Resources for Jounalists and 
Content Makers for when they are reporting and portraying sexual orientation, gender identity and intersex status in ABC Content. 
 
This information has a details guidance note which has been informed by a number of resources outlined below and in consultation 
with our ABC Pride network which include  who also brings their expertise and insight developed from their work 
on ABC Queer Instagram channel and their involvement with Twenty-Ten.  
 

 
 The resources also extends to identifying on-air talent which means that there is an increased visible 

representation of LGBTIQ+ Community in the media.  
 

s 47G(1)(a)

s 47E(c)

s 47G(1)(a)
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Item 39  
Community Event  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
Additional 15/ 
The pandemic turned our workforce to lockdown overnight on 22 March 2020, a very unsettling time where we saw a lot of 
momentum in different programs and initiatives stall. This was not the case with ABC Pride, they got on the front foot and sending 
this survey out on the 30/04 (4 weeks after the lock-down started). This information informed how they ran events for the rest of 
2020 which has been more inclusive than anyone could have imagined. This was attributed to the online appeal to employees all 
over Australia and the exception efforts the network went to ensuring the online events were engaging, educational, fun, 
professional and met the needs of the network.  
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Item 39 

Day of Awareness  

Given the lack of movement the ABC Pride did an online event teaching all ABC members the Mardi Gras Parade march. With an 

overwhelming number of employees tuning into learn the dance.  

And several other events already mentioned elsewhere in this submission.  

Whilst I am not entirely sure where this sits for additional points but it is an indication of the dedication and ability collaborate and 

bring together community to support one another.  

 
Additional 16/  
Pro—bono work   
ABC Chair, Manda Hatter volunteering to join the  to help advisor on future nominees.  
 

s 47E(c)
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Additional 17/  
Pro-bono 
Northern Territory employees support promotion of event  
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Additional 18/ 
ABC Kids program recognising awareness day of Wear It Purple.  
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ABC Pride at Fair Day! A fabulous day full of inclusion, acceptance and fun! 
 
Everyone who helped on our stall were volunteers who went over and above to ensure that the presence of ABC was felt and made 
it a genuinely awesome day! 
 
ABC Employees made it a really successful day promoting awareness of ABC as an LGBTIQ+ inclusive employer with a special call 
out to  for being our wonderful  and organising the day with the fabulous  and  for 
helping organise and being there all day for bumping in to bumping out at the end. 
 
Our wonderful ABC employees who volunteered - we simply could not have done it without them!  
 
And ABC Senior Leadership team, our wonderful  who gave up her time as a volunteer and 

, who was there to support and pitch in and promote the ABC too.  
 
All profits went towards funding the ABC Pride 2020 Mardi Gras float.  

 

s 47E(c) s 47E(c) s 47E(c) s 47E(c)

s 47E(c)
s 47E(c)
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Item 41 
Fund raising for 
drought affected local 
business, who shared 
this picture.  s 47E(c)
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Item 21 
Days of Awareness  

Trans day of visibility 31 March  
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Item 21 
Day of Awareness  
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AWEI 2021 SUBMISSION DATES 
 

We can accept AWEI submissions between Monday 4th January – 5pm Friday 12th March 2021 (or midnight Saturday 13th March 2021 for large file transfer URL). 

• No later than 5pm, Friday 12th March 2021 for hand-delivered, couriered or mailed submissions (hard copies, USB, etc). 

• Deadline for large file transfer program URL (including but not limited to Dropbox, Google Docs, Parcel Post, SharePoint or any other internally approved large file 
transfer system) midnight Saturday 13th March 2021  
 

• Important: File attachments within emails will not be accepted. Pride in Diversity will take no responsibility for attachments sent via email. 

• All file transfers and access to various systems must be sent to AWEI@prideindiversity.com.au; with a copy to dhough@acon.org.au  
 
IMPORTANT INFORMATION FOR SUBMITTERS 

Please ensure that you have signed up to the following newsletter – this will ensure that you receive all relevant information and updates in terms of the up and coming 
AWEI period.  Click here to sign up or go to: http://eepurl.com/tT7vf  

OPTIONAL AWEI EMPLOYEE SURVEY 

Participating in the AWEI optional Survey? You will be able to request your unique survey URL as of 1st December 2020.  You will receive this link when the survey goes live 
on Monday 4th January 201 and will remain open until the close of submissions on Friday 12th March 2021. 

Participation in the survey allows you to balance the results of your AWEI with the views and lived experiences of your employees.  While survey data is linked to your 
organisation enabling us to provide you with a comprehensive high-level analysis of responses, individual respondent data is not collected 

INDIVIDUAL AWARD NOMINATIONS 

Please consider nominating your colleagues, networks, etc. for an LGBTQ Inclusion Award. Award categories can be found within the Participation Details of this 
Submission or on the AWEI website: http://www.pid-awei.com.au/submission-documents/ 
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