
Australian Beverage Choices

Children and Beverage Consumption

Industry Initiatives
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TOTAL ENERGY INTAKE in Australian children

All other food
and beverages98.4%Sugar-sweetened soft drinks1.6%

This was halved from 3.3% in 1995 4

sales of sugar-sweetened soft drinks

From 1994 - 2006

DOUBLED3

We require our members adopt a range of voluntary
initiatives over and above regulations including:

Restricting the sale of regular soft drinks in primary schools

Provide clear nutrition (KJ) labelling on the front of all packs

Prohibit marketing of soft drinks to children under twelve

Provide a wider range of KJ options and portion sizes

IS THE MOST
POPULAR BEVERAGE WATER

consumed by children, followed by fruit and vegetable juices 5

INCREASED by

13%

Between 1997 and 2006, 

TOTAL VOLUME SALES
of water-based beverages

plain still water and low KJ 
soft drinks 2
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accounted
for by 

top selling carbonated beverages in Australia are
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