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| Australian Broadcasting Corporation

AUSTRALIAN WORKPLACE EQUALITY INDEX

A RA DRKPLA QUA D U
A AND B 0
Section 1: Standing Submission: HR Policies & Practice Score | Index Notes
1 |Foundation Removal of the terms ‘Sexual Preference’ or ‘Lifestyle Choice/s’ 2 2
2 |Foundation LGBTQ Inclusivity within Policies and Benefits 2 2
3 |Advanced New Parent Leave Inclusive of LGBTQ Families 3 3
4 |Advanced Travel Advice for Employees 2 2
5 |Advanced Third Party Policies 2 2
6 |Advanced LGBTQ Inclusive Domestic & Family Violence Policy 5 5
7 |Advanced Communications on LGBTQ Inclusive and Offensive Language 4 4
Total HR Policies & Practice Score 20 20
Section 1: Standing Submission: LGBTQ Bullying / Harassment & Support Score | Index Notes
8 |Foundation LGBTQ Training HR / Grievance Officers 3 3
9 |Intermediate Behavioural Examples of what constitutes Bullying / Harassment 3 4 |Partial marks carried over
10 |Intermediate EAP Provider 3 3
11 |Advanced Tracking of Incidents 4 4
Total LGBTQ Bullying / Harassment & Support Score| 13 14
Section 1: Standing Submission: Trans / Gender Diverse Inclusion Score | Index Notes
12 |Intermediate Gender Affirmation Policy and Process Documentation 5 5
13 |Intermediate Dress Codes and Uniforms 4 4
14 |Advanced Gender Affirmation Leave 4 4
15 |Advanced Gender Neutral Bathrooms and Facilities 4 4
16 | Advanced (Forms) Non-Binary Gender Options for Employees 2 2
17 |Advanced (IT Systems) Non-Binary Gender Options for Employees 2 2
18 |Advanced Trans and Gender Diverse Applicants 2 6 No evidence provided for reduction or documentation addressing roadblocks
Total Trans / Gender Diverse Inclusion Score| 23 27
Section 1: Standing Submission: Strategic Focus Score | Index Notes
19 |Foundation External Web LGBTQ Workplace Inclusion Promotion 2 2
20 |Intermediate HR/Diversity Professional Accountabilities 2 2
21 |Advanced Executive Sponsor 4 4
22 |Advanced Senior Management Diversity Accountability 4 4
23 |Advanced Customer-facing LGBTQ Inclusion 3 3
24 |Advanced Customers Information: Changing Gender Markers 3 3
Total Strategic Focus Score| 18 18
Total Standing Submission Score| 74 79
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Section 2: Strategy & Accountability Score  Index Notes

1 |Foundation External LGBTQ Expertise 2 2

2 |Foundation Documented Strategy 3 3

3 [Intermediate LGBTQ Advisory Group 3 4 No evidence for promotion of advisory function to the wider organisation

4 |Intermediate LGBTQ Inclusion Reporting 2 2

5 |Intermediate Media Coverage 2 2

6 |Advanced Strategic Work in Recruitment, Supplier Policy or Service Provision 2 3 Good work done, but consider more around 3rd party plaforms, per PID recruitment training
7 |Advanced Executive Leadership Representation 2 2

8 |Advanced LGBTQ Inclusion Promotion 2 4 Marks awarded for potential clients/customer engagement

Total Section 2 Score
Section 3: LGBTQ Employee Networks / Resource Groups Score Index Notes
Foundation LGBTQ Employee Network

10 |Foundation Network Leadership Structure 2 3 No evidence of HR position as ongoing in steering. Exec sponsor named in Q33 is not HR lead
11 |Foundation Network Strategy / Work Plan 3 3

12 (Intermediate Orientation / On-boarding 2 2

13 [Intermediate Strategy and Goals 0 2 No evidence showing the objectives for the network chair

14 |Intermediate Sustainability Plan 2 2

15 |Advanced Allies of Trans / Gender Diverse People 3 3

16 |Advanced Visibility of LGBTQ Women 3 3

17 |Advanced Intersectionality 3 3

18 |Advanced Intersex Allies 4 4

19 |Advanced Broader Inclusion 3 3 Consider adding KPIs and tracking for ongoing years

20 |Advanced Network Reporting 0 4 Insufficient evidence submitted for part [a] - an annual strategic report produced by the network

Total Section 3 Score| 27 34

21 [Foundation Days of Significance 2 2
22 |Foundation Visibility in the Workplace 3 3
23 |Intermediate Ally / Champion Reference Guides 3 3
24 |Intermediate Individual LGBTQ Inclusion Work Acknowledgement 2 2
25 |Foundation Confidential Contacts 2 2
26 |Foundation Communication of LGBTQ Support Information 1 2 No evidence that process is communicated on LGBTQ intranet
27 |Intermediate LGBTQ Social Media Streams 2 2
Total Section 4 Score| 15 16
Section 5: Training, Awareness & Professional Development Score  Index Notes
28 |Foundation Face-to-Face Training 2 2
29 |Foundation Online Training 2 2 Please note questions asks for participant numbers
30 |Advanced Professional Development for LGBTQ Employees 2 2 Consider strengthening the process of actively recruiting diverse populations, including measuring
31 |Advanced LGBTQ Inclusion Training Plan 2 4 No progress evidenced
32 |Advanced LGBTQ Conferences, Events and Seminars 2 2
Total Section 5 Score| 10 12
Section 6: Executive Leadership & Engagement Score  Index Notes
33 |Intermediate Executive Sponsor or Champion 0 2 [No evidence supplied
34 |Advanced Executive Advocacy 2 2
35 |Intermediate CEO or Equivalent Communications 2 2
36 |Intermediate CEO or Equivalent Speaking at Events 2 2
Total Section 6 Score 6 8
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Section 7: Data Collection & Reporting Score  Index Notes
37 |Intermediate Employee Data Analysis 3 3
38 |Advanced LGBTQ Analysis 3 3
Total Section 7 Score 6 6
Section 8: Community Engagement Score  Index Notes
39 [Intermediate Employer Branded Participation at Community Events 2 2
40 | Intermediate Pro-Bono or Financial Support: LGBTQ Charities / Organisations 2 2
41 [Intermediate Fundraising 2 2
Total Section 8 Score 6 6
Section 9: Optional Survey Score  Index Notes
42 |Optional Survey Participation 2 2
Total Section 9 Score 2 2
Section 10: Additional Work Score  Index Notes
Additional 43a,c,i,j,5,x Pro-Bono 1 1 6 pro-bono activities submitted separately - combined
Additional 43b Diversity Advocate Network 1 1
Additional 43e - Innies + Outies podcast 1 1
Additional 43f - media coverage 1 1 Star observer story on out journalists / presenters
Additional 43g - PIP session 1 1
Additional 43h Cyber Safety summit 1 1 Itis noted that this was not a LGBTQ specific summit. No evidence of LGBTQ content
Additional 43k Community events 1 1
43 |Network 43| Intersectionality - 1 1 6 examples submitted separately - combined
Additional 43n - stakeholder engagement 1 1  |ABCPRIDE and ABCQUEER on ABC News Breakfast
Additional 43r Community spirit award 1 1
Additional 43u ABC Queer newsletter 1 1
Network 43w 1 s 22 women in leadership summit
Additional Mardi Gras broadcast rights 1 1
Additional Item Name X 1
Additional Item Name X 1
Total Section 10 Score 13 15
Total Annual Submission Score| 103 121
AWEI TOTAL SUBMISSION SCORES
Total Standing Submission Score| 74 79
Total Annual Submission Score| 103 121
Total AWEI Score| 177 200
Core Network Activity 27
Additional Network Activity 2
Network Activity - Total Score 29
Core Activity - Inclusion of Trans/Gender Diverse Employees 29
Additional Activity - Inclusion of Trans/Gender Diverse Employees 0
Inclusion of Trans/Gender Diverse Employees - Total Score 29
There has been a lot of very good work done across the majority of workstreams.
Please note that much of the evidence submitted was too small and low resolution to be read, and appendices were not submitted.
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EMPLOYER PARTICIPATION DETAILS

Organisation Name: ABC
Sector: Public/Government: Federal
Employer Size (within Australia): Number of employees within Australia:
<= 500 employees - If you have 500 or less employees, please ensure you use the SMALL EMPLOYER AWEI
Regional Employers Is your head office Regional? No
Global Employers Do you have international offices: No
Is your head office in Australia: Yes
Contact Person for the Index: Name:3¢#

This is the person we should contact if we have Position Title:3¢#
any questions. Email results will also be sent to Postal address (including postcode): GPO Box 9994 Sydney NSW 2001

this person and hard copy participation

certificates will be mailed to this person. Phone number: SENNNENN
Email: g2

NTERNATIONAL WORKPLACE INDEX PARTICIPATION

Do you participate in any other No
workplace equality indices
globally?
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Participating employers will by default be benchmarked according
to:
Sector: Public / Private / NFP / Higher Education Media & Entertainment
Government: Federal, State, Local
Employer Size
Awarded Tier Recognition

e Global Employers
All benchmarking tables will be provided for comparison, but only
those that reflect your dominant industry/business should be
selected here.

DISCLOSURE RECOGNITION
Please select participation
identification level at which we
can identify you

(Name and Employer Tier only,
no scores)

We list employers annually that reach each of the employer recognition tiers within the AWEI, unless you choose to be anonymous.
Some employers choose only to be identified should they reach a certain recognition tier.

Select the recognition tier at which you would like to be publicly identified:
We are happy to be identified regardless of employer tier reached

ADDITIONAL AWARD SUBMISSIONS

Have you considered nominating someone for an LGBTQ Inclusion Award? Award Nomination Categories:

Please list any other LGBTQ Inclusion Awards that you are submitting for this year

within the AWEL. This provides us with a cross-check reference to ensure that all O CEO of the Year Award: David Anderson

expected submissions are received. O External Media Campaign Award:
* Consider nominating a group or individual for their extensive work in O Network Leader of the Year Award: 7NN

LGBTQ inclusion within your organisation
* More than one nomination in each category may be received

* Individual Nomination submission forms can be found here:

http://www.pid-awei.com.au/submission-documents

NEGATIVE PRESS / COMPLAINTS DISCLOSURE

®  We have received negative press that has impacted our reputation as an LGBTQ inclusive employer — No

®  Formal complaints were lodged against us for LGBTQ discrimination, bullying or harassment (Fair Work Ombudsman, H 1 Rights C ission, Sex
Discrimination Act) — No

®  We understand that up to 25 points may be deducted from our score if we have received a significant amount of negative press regarding an anti-LGBTQ incident
where our organisation was responsible and insufficient action was taken to rectify this.

No negative press or formal complaints have been received

ABC 11™ February 2022 Submission
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ACCURACY STATEMENT

We confirm that at the time of submission, details provided for all questions identified within the three submission documents are true and accurate. We understand
that should any claims be found to be false, points and rankings will be adjusted accordingly.

Name of person signing off accuracy:

Position within organisation:

Contact Email:

Contact Phone:

2021 STANDARD EMPLOYER AWEI
SECTION 1: STANDING SUBMISSION

This section pertains to LGBTQ inclusion within organisational policies and practice.

The Standing Submission includes:

HR Policy & Diversity Practice: | Standard practices within HR Policies and explicit LGBTQ inclusion within them; including third party policies

LGBTQ Bullying / Harassment & Support: | Tracking and handling of potential incidents and support for LGBTQ employees, should this occur

Trans & Gender Diverse Inclusion: | Explicit policy inclusion for trans and gender diverse employees; including leave, forms, titles and dress codes

Strategic Focus: | Accountabilities and role responsibilities for HR and Executive staff; external / customer facing inclusion promotions

OR:

If you have submitted an AWEI last year, you may choose to carry over your point allocations within Section 1: Standing Submission only.

® If you wish to carry over your entire Standing Submission scores from last year, please leave Section 1: Standing Submission blank.
(Recommended if you are satisfied with your previous scores and/or no further work has been done in this section.)
® If you leave any questions blank within this section, we will not change the score from last year.

e If you wish to submit (or re-submit) for any question/s within Section 1: Standing Submission, please submit evidence for the individual question/s applicable.
®  If you submit evidence for any question, the evidence and score will be re-evaluated based only on the evidence supplied within this Submission (last year’s
evidence will not be referenced, so you must re-submit all evidence requested).

IMPORTANT NOTE:

Please provide the name and contact details of your Senior HR person:

Senior HR Person:

Contact Details (email / phone):

ABC 11™ February 2022 Submission
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Should we require clarification/verification for any particular question within Section 1: Standing Submission, we will contact this individual. If this contact is not
supplied, it may result in a loss of points for questions within this section.

For further support and clarification: Please download the AWEI Scoring Guidelines or refer to the AWEI Tools and Support webpage.

STANDING SUBMISSION: HR Poticy & DiversiTY PRACTICE

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE FOUNDATION

1. Removal of the terms: ‘Sexual Preference’ or ‘Lifestyle Choice(s)’ Max. 2 points
We have conducted a review to ensure that any reference to ‘sexual preference’ or ‘lifestyle choice’ within our policy documentation, diversity references, on
external facing websites and company intranet pages has been replaced with the words ‘sexual orientation.’

Please provide an outline of progress to date.

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE FOUNDATION
2. LGBTQ Inclusivity within Policies and Benefits Max. 2 points

On our policy intranet pages (or upfront within our policy documentation), we have made it explicitly clear that all policies are inclusive of LGBTQ employees and
their families (where families are included within policies/benefits).

Please provide a screenshot or insert attachment of where you state the explicit inclusion of LGBTQ employees (and families where relevant) within policies/benefits
(please do NOT attach complete policies).

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE FOUNDATION

3. New Parent Leave Inclusive of LGBTQ Families Max. 3 points
On our policy pages (or upfront within our family policy documentation), we explicitly communicate that our New Parent Leave (or equivalent) includes those who
have children via surrogacy, adoption and foster arrangements regardless of employee gender.

For full points, please identify:
(a) If leave covers surrogacy and where the availability of this leave is explicitly communicated for LGBTQ families
(b) If leave covers adoption and where the availability of this leave is explicitly communicated for LGBTQ families
(c) If leave covers foster arrangement and where the availability of this leave is explicitly communicated for LGBTQ families

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.
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STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE ADVANCED
4. Travel Advice for Employees 2 points

We have travel advice and support available to our LGBTQ employees or employees with LGBTQ dependents should they be required to travel for work (e.g. cultural
context, safety, LGBTQ matters in other jurisdictions).

Please provide a copy of travel advice available.

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE ADVANCED

We have audited third party service providers to ensure they align with our non-discriminatory policies/procedures, inclusive of LGBTQ people and their families.

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE ADVANCED
6. LGBTQ Inclusive Domestic & Family Violence Policy Max. 5 points
We have a Domestic & Family Violence Policy (DFV) that covers the following:

(a) specific challenges and unique types of violence faced by LGBTQ communities

(b) stated LGBTQ avenues of support
(c) astat t that the policy explicitly covers LGBTQ people, partners and their families

For full points, please provide evidence for all of the above. (Please only provide evidence specific to each of the above points, do not attach your entire policy.)

STANDING SUBMISSION: HR POLICY & DIVERSITY PRACTICE ADVANCED
7. Communications on LGBTQ Inclusive and Offensive Language max. 4 points

1 ki

public relations guides that outline how to reference LGBTQ vities in nications, articles, media,

We have developed targeted icati or
and/or advertising that:
a) provide examples of both inclusive language AND language that is exclusive/offensive to LGBTQ people
b) are available to all employees within the organisation
For full points, please attach:
(a) a copy of your guide that includes examples of both inclusive language AND exclusive/offensive to LGBTQ people
(b) details of how this guide is made available to employees

ABC 11™ February 2022 Submission
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Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

STANDING SUBMISSION: LGBTQ BuLLyinG/HARASSMENT & SUPPORT

STANDING SUBMISSION: LGBTQ BULLYING/HARASSMENT & SUPPORT FOUNDATION
8. LGBTQ Training HR / Grievance Officers Max. 3 points
We have an internal formal HR/Grievance process whereby LGBTQ people can request or engage with:

a) someone specifically trained in LGBTQ Inclusion; OR
b) an ally who has a good understanding of LGBTQ sensitivities and potential areas of concern

For full points, please confirm:

(a) that all identified LGBTQ friendly Grievance Officers or first points of contact have either; undertaken LGBTQ awareness training or are experienced allies with a
good understanding of sensitivities

(b) where these LGBTQ aware/friendly grievance contact points can be located or requested for those seeking formal support

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.
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STANDING SUBMISSION: LGBTQ BULLYING/HARASSMENT & SUPPORT INTERMEDIATE

9. Behavioural Examples of What Constitutes Bullying / Harassment Max. 4 points
Documentation within our bullying and harassment policy/guidelines provide clear behavioural examples of what constitutes bullying/harassment in terms of sexual
orientation, gender identity/expression AND examples of behaviour that constitutes bullying/harassment of intersex people.

For full points, please provide evidence of behavioural examples given within your documentation in terms of:
(a) behaviour that constitutes bullying/harassment in regard to one’s sexual orientation
(b) behaviour that constitutes bullying/harassment of trans or gender diverse employees
(c) behaviour that constitutes bullying/harassment of intersex people

STANDING SUBMISSION: LGBTQ BULLYING/HARASSMENT & SUPPORT INTERMEDIATE
10. EAP Provider Max. 3 points

We have either:
a) identified individuals within our EAP provider who have received specific training in, or have considerable understanding of the challenges faced by
LGBTQ individuals that we can refer our LGBTQ employees
b) received documentation that we believe demonstrates both the knowledge and expertise of our EAP provider to support LGBTQ people
and we have:
¢) clearly communicated this on our EAP Provider page and/or our LGBTQ intranet page

Please provide:
(a) evidence of (a) or (b) above and
(b) where this has been communicated on an LGBTQ intranet page

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

STANDING SUBMISSION: LGBTQ BULLYING/HARASSMENT & SUPPORT ADVANCED
11. Tracking of Incidents Max. 4 points
We can provide evidence that shows:

a) how we extract LGBTQ related inst from collected bullying/harassment data

b) the development of a process that is sensitive to LGBTQ disclosure bling us to mediate and/or action incidents

For full points, please screenshot or provide evidence for both a) and b) above.

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.
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STANDING SUBMISSION: IncLusion oF TRANS AND GENDER DIVERSE PEOPLE

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE INTERMEDIATE
12. Gender Affirmation Policy and Process Documentation Max. 5 points
We have a documented gender affirmation policy/process and documentation to support both; the employee(s) wishing to affirm their gender in the workplace AND
their manager(s), peers and colleagues.
Note: ‘Gender affirmation’ (above) is the ideal term for what has commonly been referred to as ‘transitioning.’
Please provide:
a) a copy of this specific policy/process
b) detailed support documentation for employee(s) wishing to affirm their gender in the workplace
c) detailed support/educational documentation for managers peers and colleagues

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
13. Dress Codes and Uniforms Max. 4 points
We have removed gendered language within organisational wide dress code policies and/or guidelines to empower all employees, including trans, gender diverse

and non-binary employees to dress in a manner (or select uniforms) that best reflects who they are.
Further contact details and information has also been provided for support, if required.

For full points, policies or guidelines must:
a) state that all employees are supported to dress in a manner that best reflects their gender identity.
b) explicitly mentions trans, gender diverse and non-binary employees
c) provide a support contact or further information on interpreting these guidelines, if required
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STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
14. Gender Affirmation Leave Max. 4 points

We have an internal policy that ensures additional paid leave is available for employees who require time away to undertake or physically manage their gender
affirmation.

Note: For full points, this leave must be in addition to the need to utilise annual leave, sick or generic personal leave.

For full points, please provide:
(a) evidence of a paid leave entitlement (over and above annual leave, sick or generic personal leave) for individuals currently affirming their gender
(b) a list of any supporting documentation required from the employee for you to enact this leave
(c) whether this leave availability is standard HR policy or solely dependent on the discretion of the manager

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
15. Gender Neutral Bathrooms and Facilities Max. 4 points
We have (or are working towards) having ‘Gender Neutral’ or ‘All Gender’ bathrooms and/or facilities with clear and visible signage available to employees.

Note: “Unisex” signage will not be given points for this question. We are seeking more inclusive language for inclusive signage.

If you already have gender neutral or all gender signage, pl: provide:

(a) evidence of a communication regarding where ‘Gender Neutral’ or ‘All Gender’ bathroom/facilities can be located
(b) evidence of clear and visible signage as it appears at the bathroom/facility location

If you are still making progress towards this, please:
(c) outline progress made and when you expect to have signage in place.

If this is not possible for any reason, please provide:
(d) evidence of any research or work that you have done in this area
(e) any means by which you have been able to accommodate trans, gender diverse and non-binary employees

ABC 11™ February 2022 Submission
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We have audited and amended (or are in the process of auditing/amending) all internal documents and forms that collect gender information to include non-binary
options and options for those who identify as trans or gender diverse (moving away from binary male/female, Mr. Ms., Mrs etc.).

For full points, please provide:
(a) a brief outline of progress of work to date
(b) options provided within changed documents if changes have been made
OR (c) evidence that you do not collect or have removed gender options or gendered information on your forms

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
16. (Forms) Non-Binary Gender Options for Employ Max. 2 points

We have audited and amended (or are in the process of amending) all relevant IT systems that collect gender information to include non-binary options and options
for those who identify as trans or gender diverse (moving away from binary male/female, Mr. Ms., Mrs etc.).

For full points, please provide:
(a) a brief outline of progress of work to date
(b) options provided within systems if changes have been made
OR (c) evidence that you do not collect or have removed gender options or gendered information within your systems

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
17. (IT Systems) Non-Binary Gender Options for Employees Max. 2 points

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

c) provided documentation addressing concerns specific to trans and gender diverse applicants and made these available throughout the recruitment process

For full points, evidence must be provided for all items above. Partial points will be given if all items are not evidenced.

STANDING SUBMISSION: INCLUSION OF TRANS AND GENDER DIVERSE PEOPLE ADVANCED
18. Trans and Gender Diverse Applicants Max. 6 points
For trans and gender diverse applicants, we have:
a) Implemented pr to help red roadblocks/difficulties faced by trans and gender diverse people who are applying for jobs
b) clearly communicated a point of contact available for trans and gender diverse applicants throughout the recruitment process on relevant web pages or
within application d nentation

Evidence

d

a) Implemented pr to helpr roadblocks/difficulties faced by trans and gender diverse people who are applying for jobs
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The ABC conducted an audit in line with the D& Plan 2019-22 of our Recruitment practises to assess the potential challenges created for
diverse applicants in the form of accessibility. roadblocks and difficulties that a trans and gender diverse person might find when applying for
vacancies. Updating and removing unnecessary inputs such as titles or and adding non-binary as a gender option and the introduction of
gender neutral and all inclusive references throughout application process including (therefore removal of any binary or non inclusive
references).

Additional explicit encouragement for LGBTQI+ community to apply for job advertised see extracted example below;

The ABC strives for equity and diversity in the workplace. and to promote a culture of opportunity.
Through its services the ABC seeks to represent, connect and engage with all of the Australian
community. In line with our focus on diversity, applications are strongly encouraged from Indigenous
Australians, people from a range of cultural and linguistic backgrounds, people with disabilities and
LGBTIQ+ individuals. The ABC also aims to achieve a gender-balanced workforce.

For more information on inclusive employee networks within the ABC please refer to ABC Linkedin
and Life Page

b/ clearly communicated a point of contact available for trans and gender diverse applicants throughout the recruitment process on relevant web pages or
within application documentation

The ABC Careers LGBTQIA+ updated with a separate tile LGBTQI+ Inclusion as seen below. When someone clicks on this it will take through
through to information with a direct contact number and email. Direct contact for applicants on ABC Career pages so they can contact for guidance and
support through the process. On receipt of any emails or direct requests information that is supportive to the persons individual concerns are tabled with them. As
mentioned the ABC Careers website page Careers (abc.net.au) provide a direct contact for gender diverse people.

See evidence screen shot below;

ABC 11™ February 2022 Submission
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Careers

Home  jobSearch  WoekingMere  Our People  indigenous Opportunities

LGBTQI+ Inclusion
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C/ On receipt of any emails candidates questions are addressed and support and guidance is provided.

Email example;

S 22
\ AUSTRALIAN \ AUSTRALIAN \ AUSTRALIAN
LGBTQ INCLUSION LGBTQ INCLUSION LGBTQ INCLUSION
\ AWARDS 2021 % AWARDS 2021 % AWARDS 2021
‘WS 22

E

A 700 Harris Street, Ultimo, NSW

Click here to read more about why it's important

ABC 11™ February 2022 Submission
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STANDING SUBMISSION: StraTEGIC Focus

We have promoted our focus and work on LGBTQ workplace inclusion on our external facing webpage (URL).

Please provide the URL of an external webpage that specifically promotes your inclusion work. (Points will not be given if we are unable to access this externally.)

STANDING SUBMISSION: STRATEGIC FOCUS FOUNDATION
19. External Website LGBTQ Workplace Inclusion Promotion Max. 2 points

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

We have at least one Diversity / HR professional whose job description, performance appraisal or work plan includes specific and detailed LGBTQ inclusion
objectives/targets.

Note: This is beyond a general reference to LGBTQ inclusion as an area of diversity.

Please provide evidence of such specific targets.

STANDING SUBMISSION: STRATEGIC FOCUS INTERMEDIATE
20. HR / Diversity Professional Accountabilities 2 points

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.
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We have an Executive Sponsor located within our Australian offices with documented role expectations/accountabilities related to LGBTQ inclusion work and
advocacy within the organisation.
For full points, please provide evidence of both:

(a) the documented role expectation/accountabilities

(b) the mechanism through which the Executive Sponsor reports or is made accountable for these

STANDING SUBMISSION: STRATEGIC FOCUS ADVANCED
21. Executive Sponsor or LGBTQ Champion Max. 4 points

addressing diversity/inclusion (this may or may not include LGBTQ specific accountabilities).
Note: This is outside of network leadership and executive sponsor accountabilities - applies to all executive/senior leaders.
For full points, please:

(a) confirm that there are diversity accountabilities (over and above general behavioural values) within senior management appraisals.
(b) provide evidence (template example acceptable) or if highly confidential, please indicate the name of a senior HR person who can verify this:

STANDING SUBMISSION: STRATEGIC FOCUS ADVANCED
22. Senior Management Diversity Accountability Max. 4 points
We include specific diversity and inclusion accountabilities, job goals or expected out within ior manag t appraisals beyond generic company values

Full points received in 2020 submission - therefore we are leaving this blank, so our score is carried over for this item.

We have evaluated (or are in the process of evaluating) the LGBTQ inclusivity of customer facing / service user processes.

For full points, please:
a) clearly outline the extent of this work and progress made to date

STANDING SUBMISSION: STRATEGIC FOCUS ADVANCED
23. Customer-facing LGBTQ Inclusion Max. 3 points
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STANDING SUBMISSION: STRATEGIC FOCUS
24. Customers Information: Changing Gender Markers

ADVANCED
3 points

AN

We provide customers / service users with easily inform

tion on how they can change their title (Mr, Ms, Mx), name and gender within our systems.

For full points, please provide either:

a) a copy of the customer/service user documentation that outlines this or a screenshot of that information.
b) evidence that you do not collect or have removed gender options or gendered information in your systems

Following are screen shots to outline how easy this is to do.

nac Control Your Personal

wuenmue  Information

Categories

Can | control what persoral information | share with the ABC, and how it s used or
disclosed?

0 Help reme

(D wateting the anc

O Listeonng to the AB
How do | access or wpdate persenal information the ABS helds about me?

0 A6cwessne saco

TV ERadio Reception

2 Making ARC Vours. How ¢an | manage my privacy settingswith an ABC Account?

1 Geners

What are Promotioas on Digital Platforms?

How can | sign up fer an ABC Account without revealing personal information about
mysell?

The ABC does collect name and gender within our systems however they can be easily changed due to technology updates in the last 12 months.

A person can being this process by simply putting in the Google Search filed — ABC

a/ Evidenced by a copy of the customer / service user documentation outlined through screen shots
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an W

- Can | control what personal information | share asw e
with the ABC, and how it is used or disclosed?

wack 1o

Log in to your ABC Account
SarvACY AT THe B

Emak

Password

Articles in this section

00 1% WITH EMAIL

1 you reculre any assistance with this € Coteumwnispie

O Contmum with racesonk

= Back 1o ABE Home

Login Details.
2 v y
Location @ Datas Privicy
G
e @
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The user can change their name or their gender

Personal Information

Enter your latest information so we can improve your
experience and help make the ABC better for everyone

Learn more about Privacy at the ABC
2 About you

First name

example

Last name

Optional

Year of birth

1978

Gender

Female

Male

Female

Non-binary /1 use a different term

Prefernottosay
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** END OF SECTION 1: STANDING SUBMISSION **

ANNUAL SUBMISSION

This part of the Submission (Sections 2 — 10) is only applicable to work carried out in the 2021 calendar year. Points will not be allocated for work carried out in 2022.
All questions within the Annual Submission must be answered in order to obtain point allocation. No points are carried over within these sections.

A reminder to read each question carefully and the specific evidence required, respectively.

Each question asks for specific LGBTQ-explicit evidence. If inadequate or incomplete evidence is provided for any question, full points may not be obtained.

If attaching evidence, please indicate the question number / title on the file name.

Please ensure all evidence included in your submission or attached is legible. Pride in Diversity will not be responsible for documents that we cannot access or
cannot read (if they have been copied or shared incorrectly).

For further support and clarification: Please download the AWEI Scoring Guidelines or refer to the AWEI Tools and Support webpage.

**Due to the Covid-19 pandemic and national/state-wide restrictions, social distancing and other related factors, we will be accepting any virtual or digital evidence for
the questions within the Annual Submission.**

SECTION 2: STRATEGY & ACCOUNTABILITY

ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY FOUNDATION

1. External LGBTQ Expertise Max. 2 points
We have access to external LGBTQ support/expertise that we have called upon throughout the assessed year (this may include but is not limited to PID).
Please provide evidence of one such engagement throughout the assessed year, identifying who that was with.

ABC is a member of Pride in Diversity, we engaged w several times throughout the year for consultation and guidance on how implementation of
LGBTQIA+ Awareness training that included learning objectives for allies.
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ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY
2. Documented LGBTQ Strategy Max. 3 points

We have a documented LGBTQ inclusion strategy (or pillar within an overarching diversity strategy) in place for the assessed year that includes clearly defined LGBTQ
targets and/or action plans.

Please provide a copy of the LGBTQ component of your strategy and clearly defined targets. If your strategy does not contain clearly defined LGBTQ targets, please
provide any accompanying/supporting action plans that will show specific goals in this area - Please see evidence below

The ABC has a number of key documents that feed into and inform our workforce and audience facing inclusion of LGBTQIA+ Community these includes;
1/ABC Charter - https://about.abc.net.au/how-the-abc-is-run/what-guides-us/legislative-framework/

2/ D&I Plan 2019-22 ABC Diversity and Inclusion Plan 2019-22

3/ ABC 5 Year Plan 2020-25- https://about.abc.net.au/press-releases/abc-five-year-plan-2020-2025
4/ ABC Pride Annual Goals and AWEI Plan 2021 (not public documents — internally facing only)

5/ ABC Pride — About ABC Pride intranet page with links to strategy documents and Why we need ABC Pride.

1/Extract from ABC Charter - https://about.abc.net.au/how-the-abc-is-run/what-guides-us/legislative-framework/

The ABC Charter is the basis for the ABC’s strategy development and explicitly outlines the responsibilities of the ABC to reflect the national identify of
the Australian community which includes our LGBTQIA+ Community. Noting this charter was written in 1983 so some of the language is outdated but the
sentiment remains that the ABC is for all Australians and this we have taken into our 5 year Strategy 2020-25 and D&I Plan 2019-22

The ABC Charter

The ABC Crartar s contarnec1n 58 of the ASC At I outines the osgong fuectens and resensontes of
meAK

& Charter of s Carparation
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2/ D&l Plan 2019-22 - ABC Diversity and Inclusion Plan 2019-22

LGBTQIA+ Strategy defined in our ABC D&I Plan and forms one of the 5 big ticket diversity groups that the ABC is focused on.

Targets in the form of goals and objectives are clearly outlined within the Diversity and Inclusion plan and is again highlighted in the Action Plan with
extracts below demonstrating this. In addition to these targets the ABC has incorporated within our Equal Employment Opportunity (EEO) forms the
option for employees to advise of their LGBTQIA+ and Gender Diversity identity. The EEO forms were released in 2019 and a drive for workforce
completion again in 2021 however we have observed that it has been difficult to improve the workforce completion rates. As they currently sit around
gl which maybe as a result of the number of employees working remotely.

Again in May 2021 we did an ABC wide promotion and continued to have all new starters complete the form.

We have reached IE O - d rerorting is under-way to be produce the first quarter of the 2022 year. This will lead to the exploration and
setting of workforce representation targets for LGBTQIA+ employees depending on the number of representations that is identified.

Evidenced in screens shots of public strategy documents below:

Extracts detailing the strategic focus of the LGBTQI+ (note we have updated the language since the launch of this plan in 2019) from ABC Diversity and
Inclusion Plan 2019-22 provided below with page numbers referenced. (Appendix 5 - D&I Plan)

The ABC D&I Plan

2019-22

Extract page 3
Managing Director statement of commitment to D&I — this is available to review in the Appendix 5 page 3.
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Ot Ardarson
Maraging Drectar

Extract page 13
The ABC has selected only 5 diversity areas which our strategic plan focuses on, one of which is LGBTQIA+ (Note variation to acronym due to change in our language)

Each group forms a focus for the ABC and will be subject to delivering as part of our 'big ticket' initiatives for 2019-22.
Given we are into the second year of the plan already we have begun delivering against these items.

All with a focus on LGBTQIA+ Community which includes;

the mentoring program,

Recruiting for diversity,

building the sponsored employee networks,
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making the workplace more accessible,

training investment,

on-air tracking of LGBTQIA+ community representation.

(note above list extract from the D&I Plan 2019-22)

It has been so encouraging to see the change in workforce attitudes and experiences with more LGBTQIA+ on-air talent feeling safe to be their whole selves and share this
with audiences.

—

Creating pathways into the ABC for those
under-represented in the media industry

Recruiting for diversity
Providing internal mobility opportunities
An inclusive mentoring program

Monitoring and reporting the diversity of our
workforce

Ensuring our leaders are engaged and accountable
for diversity and inclusion

ABC-sponsored employee network groups

Diversity and inclusion training program

Gender pay equity review

10. Workplace accessibility review

n Tracking and measuring diversity in our content

12. New commissioning diversity guidelines

13. Diverse on-air talent identification and management

14. A central database of on-air contributors able to
represent all corners of the Australian community

o s wpN

© @ N

A key strategic call out over and above the 14 'big ticket’ initiatives outlined above is also the AWEI which highlights the ABC commitment to ensure that
we are adopting LGBITQ+ leading inclusion practices. 2021 saw the launch of JEIE@BIMa database used across the ABC for all content makers and talent
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Document 11

scout to identify diverse talent. Different teams have engaged individuals to come onboard and build this database through identify subject matter
experts in different fields and inputting their data into the database. It is very much an index that the business really invests in to ensure the ABC is telling

more diverse stories for our audiences and being more inclusive in the workplace for LGBTQIA+ employees.
D&l Plan - Extract 29

Focus area 2: Aninclusive workplace culture cont.

Inftiative Koy actions Responsibility Timeframe
| Facilitating sharing of | Croate internal mechantsms to share and amplify learnings and successes In Increasing DISC ~ Divistonal Diversity Leads 1 Q1 2020 -
| best practices and cross diversity cepresentation in toams and content oNQUing
‘ :'o:l." ' :‘md‘dw' stry Maintain a best practice support network through partnerships with external iIndustry PRC « 108! Q1 2020 -
mm:i and incl | bodhes and specialist organisations on Innovative projects and research to advance the Divisional Diversity Loads | ongoing
4 Mo | ABC's Dit objectives
Participate in external benchmarking (e.g AWEL AND's Access and Inclusion index, etc) | PAC - 108! 1 Q4 2021

| Lo Moo our progress and holp us IMProve our working practices

What success will look like?

« Diversity and Inclusion s &

vely championed by the ABC leadership a5 a stratogic prionty and this is reflected in our policies, work p

HCes and decision making
awareness and support for our diversity and inclusion obyectives and targets among our employees [employee feadback/engagement surveys

e Increased lovel
ENGs are establishod and contribute 10 diversity and iInclusion pesoritios and change
Retention and turnover rates are equivalent for all employees regardless of thew diversity status

Participation in Diversity & iInclusson trasning with specific targets to be determined by the DISC throughout the Plan Participants feel able to apply learnings in ther dayto
Gay work environment

Gender pay review indorms specifc actions to address any pay gags

»  Participation in workplace diversity awards (e g AWEL AND's Access and Inclusson |

wex, etc) with {)’(}l&‘ﬁ\'vl‘ mprovement in OQ"LN"‘;]’\[(‘ SCOre overtime
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Extract page 18 — outlining an ABC case study of the support provided to the ABC Pride network - note the red dotted line surrounding the orange text
box.
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3/ ABC 5 Year Plan https://about.abc.net.au/press-releases/abc-five-year-plan-2020-2025/

Relevant extracts collated below — success of this can be demonstrated in the Commissioning Guidelines that were launched earlier in 2021 which drive
an increase awareness and involvement of LGBTQIA+ talent, the launch of ABC ZenDesk internal database to capture diverse talent including LGBTQIA+
talent and crew.

Greater national diversity
The first is Australia’s dramatically increasing
population size and diversity. Australia has gr
Elements of the Strategy 37 million people, to 25 million today, which is
ise of about 15% over just a decade. Australia is
The ABC Strat 585 Out the purpose and vision for the ABC over the next five years. It provides a decision-
makmq'y.m‘:‘:k based on frve pilars and identifies six strategic priorities where the ABC wil focus its efforts. Diversity and Inclusion recast to be a nation of 30 million people by 2030
- Australia has one of the most culturally diverse This will have a major impact on the shape of our
:“'":“ﬁ' To d'l'iv‘" va:n;od "’; "f’:‘ ':""' reflect and contribute to populations in the world. According to the 2016 communities. and where and how we live. By 2056,
USLratian Soctoty, CUIture an ity Census, at least 32% of Australians are from non- for example, the outer-suburban population of our
The ABC derives s purpose from its Charter. The ABC was created to serve all Australians through media Anglo-Celtic backgrounds. and even greater cultural| | capital cities is likely to have more than doubled.
56rvices that Inform and entertain, providing CoNtent and services that diversity can be expected in the future. "
S 2 - = In addition. we now have one of the most culturally
3 Over the next 10 years, Australia’s population is diverse populations in the world, with 26% of
3 ;:‘W"""'“ < ';'_:“::::""" “ o projected to increase by 14-18% per annum. with Australians born overseas. This trend will continue.
o St e wicicnl tinssiatic a6l ol pectorialip ks e fasatrilin 60% of this growth expected to come from net Over the next 10 years, 60% of national population
o Encourage awareness of Austratia in other countries and provids Amtrel overseas migration (ABS 32220). Moreover, growth is expected to come from net overseas
abroad Australia’s Aboriginal and Torres Strait Islander migration.
les are of the world’s oldest _
continuous cultures. The diversity of Australians, of course, extends well
Vision: The home of Australian stories - accessible, bold, creative beyond their cultural backgrounds. There is a rising,
The diversity of the people that the ABC bl
The ASC has boen an essential part of Australian culture and society for more than 8S years Its creative beyond cultural bach ds. To provide
AmbItIon 15 1o 1o the place where every Australian will 8nd stores that reflect, shape, and enrich thew lives. se y'lcesthll canbe i wai g " .g‘:':uxualodonﬂ::l:.r;pll::::c“l'a‘l"m
The ABC wil the ABC must ensure that its outputs equitably backgrounds, and people with disabilities.
- O sudionces 9 feats voices, places, represent people of different genders, ages, sexual
o Allow Austrabians, wherever they are. 3CCess 1o an INGEpendent, comprehansive. and Local news service. orientations, social and geographic backgrounds, This rapid growth and increasing diversity
« Help to keep audiences informed during fires, floods, $10rms. and other emergencies. and those with disabilities. represents a national opportunity, but it also poses
o SUPPOrt and promote AUSrAl's Creative Industries. a to unity, when
* Ratse of scrence and enabl 9 content there is a global trend towards polarisation and
» Provide A tssues to global audiences. fragmentation.
Reflect contemporary In the coming years, the ABC will continue to reflect
Australia the national identity by giving expression to the
The ABC will many hearts and minds of this bigger and more
diverse Australia.
1 Reflect Australia’s diversity i its workforce and
o Lent and trom. ;
e e The ABC will be the home of bold, thrilling and
2 Ik contest and sendoes et are eewot th inventive Australian stories for this new era, and
peopie from deferent cultural and S0CKBCONOMIC a welcoming arena in which all Australian voices
:::‘wwmmwm and from around the can be heard and make their contribution to the
vy ! A
L 3 Promote Australian stones in a media marke nationial conversation.
flooded with international content.
Priorities Important to this task will be the engagement and
TN | o s by v
» Deliver personalised digital experiences. » Prioritise quality over quantity. & Fulfil the commitments of, and continue to A lia’s original and first
» Remain A best and most * nvest it Sevelop. ABC Reconciliation Actson Plans and S(NY'lCuCB
of news and Information + Be creative, flexible, efficient, and accountable Oiversky Action Plans.
« Strengthen local connections.
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4/
Extract from the ABC Pride Annual Goals and AWEI Action Plan

Note the whole document is available for review on appendix 8

[ABC PRIDE - ANNUAL GOALS AND AWEI ACTION PLAN 2021

w Aowvar s plat form
fcreatedand atigned to the
JAWEL awards to align with
foading pracuce

efforts

o X
Audience experince - Editorial Advice, Supporting JAs seen with iView category.

e tion of LGRTQIAs s Quoor Newstettor and
Jlews topae category.

Community
b D& Iraming programs for all omployces and content
ks
3 Reaching and Engaging more people more frequently in
3 Employce data colicction to ensure capture ABC
LGBTOIA fepresentation ks (ecorded and targets
explored

Successtully created ovents
ind reach Aust wide.

o

BY Colebrating days of awaroness the IDAROE & WIP
provide opportunities for education and awareness
4 to work
Extending ABC Mentorkng prograen 1o LGBTQM+
employees

Reporting of representation and evaluation
Mehiy mectings with Learning throughout 2021 1o focus
on Incluson of LGETQIA+ n traning
OFFRr 1% 1 &S00 05 SPECIT: 10 LGBTIQA Stall teGugh
our intermal sites

Petober [Annual data run to review an
uptift in representation

»

oty revision [ Content created I 2021
o update and improve
lrverssty of stories
Wovernber oL a

bilt comptesed.

ol

Increase Regional (Local) Champions across the ABC to
reach and support Regional and remete ABC offices
Internal comm’s and invite applications for roles
Conduct an INcuction and define reach of roles
Policy reviews and updates - EA 3 yr update - Gender
Affirmation focused

& Wowd Gras Float

fhugust [Worked with ER to ensure
ovision updates

Coordinate Mardh Gras ballotand participants
Dovelop Mardi Gras choreography. 0 s code and
props

Partrering with Work, Health & Saoty 16 orsure covid
and other hazards are managed effectively

£ Rogional Champrons which 15 an area of focus for 2021 I
above commonts.

7. Key ltoms from the AWED

Trans - Gender Dwverse Inclusion
Gender Athrmation EA updates

Dress Coaes and Undorms

“All Gendered Bathrooms and Facistes

"

Jugust Due for release in 2022

March
fngoing
egional

All Genddered bathrooms and facilities in new ABC Gender drversefong
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And link to Why do we need ABC Pride — featured in the first paragraph of the About ABC Pride page;
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ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY INTERMEDIATE
3. LGBTQ Advisory Group Max. 4 points
We have established and promoted an internal LGBTQ advisory group which has:

a) met specifically to identify areas requiring change or to work on projects requiring their expertise and guidance

b) engaged with the organisation in efforts to implement change or complete allocated projects

Note: This group may be the leadership or a subset of your Employee Network, or a group within your organisation with distinct expertise in LGBTQ inclusion.

For full points, please provide:
(a) evidence of how this group’s expertise or counsel is promoted across the organisation
(b) evidence of any meetings or work undertaken by this group throughout the assessed year

The ABC has addressed this requirement in three components;

Firstly we have the ABC Pride network group — which is promoted through the intranet site and diversity action groups (which have been set up in each
division and include a combination of Leaders and employees), other Employee network groups established for Disability, Culturally diverse and
Indigenous. The ABC has also set up a Diversity & Inclusion Standing Committee (DISC) (made up of Divisional Diversity Leads representing across the
ABC, ENG Leads) these leaders represent the C Suite and are selected for their capability to influence changes.

Secondly we have the ABC Pride intranet page where the tab ‘About Us’ provide employees with information about the network. This page also provides
a list of Committee members, People & Culture contacts and the broader network members who are happy to be contacted for guidance or support (see
evidence reference one below). We have found that often it is Journalists / Content Makers that will reach out in order to gain guidance on a piece of
content they are working on and ensure they address any questions associated with language and their approach to matters associated with LGBTQIA+.

Thirdly to support these Journalists/ Content Makers an additional tab was introduced to response to their needs more effectively (see evidence
reference two below).

Finally provided as evidence is an example of from the ABC Pride meetings and the DISC meetings which demonstrates the advisory
nature of the Pride Committee to the organisation to ensure that LGBTQIA+ Inclusion is achieved within our workforce but also in our content. Many of
these examples are demonstrated in this submission including ABCQueer and the introduction on lview with a category of LGBTQIA+ which is an
indication of not only the ABC commitment to Pride inclusion but to also demonstrate the large amount of content available to make this a valuable
category. This is consistent with the ABC’s 5 year strategy to ‘look and sound’ like the Australian community which includes the LGBTQIA+ Community.

ABC 11™ February 2022 Submission

prideindiversity

Page 30 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1

Document 11



Document 11

Evidence reference One — contact lists:
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Evidence Two:

Demonstrated Intranet tab of the Journalists / Content Makers providing links to helpful Editorial polices and other resources to improve their reporting
and engagement with the LGBTQIA+ Stories.
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Evidence 3:

The ABC Pride monthly meeting for a formal network meeting to address strategic project plans and advance initiatives.
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Secondly the ABC also has established a further group called - Diversity & Inclusion Standing Committee (DISC - purpose provided below) which includes
participation of ABC 7 "o cnsures the LGBITQ+ strategic priorities continue to be delivered by advocating for the support from

the Divisional Diversity Leads across the organisation. 2] involvement also ensure that the network provides active consultation and support to
other DISC members for guidance and advice on matters associated with LGBTQIA+ Community.

Each DISC is connected with a Division who has a Diversity Action Plan and this in-turn drives their D&I deliverables. These Diversity Leads are part of the
DISC who are accountable for driving towards a more inclusive ABC.

Below is the DISC Purpose and objectives outlined this continues from 2021 through 2022. However at the end of 2022 a new plan will be put in place so
this purpose statement is expected to evolve but the key representation of diverse leads will continue;

And Example of a DISCRIEIR) which demonstrates consultation with the ABC Pride network group and 22 cttendance.
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Here is an example of how the ABC Pride network may connect with the business to guide them — by way of context some content had been written that
needed correcting to the EZ2N rc2ched out the author and guided them on correction.

Thanks.

ANNUAL
4. :

INTERMEDIATE

2 points
Within the assessed calendar year, we have published a report on our LGBTQ inclusion work. This may be within annual reports, CSR documentation or equivalent
public facing documentation.

Note: This report may include work prior to the assessed year, however the report must be published within 2020.

Please provide evidence.
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The ABC is required to complete a public facing Diversity and Inclusion report annually, the report caters for the period of 12 months from Sept 1 through to August 31.
The report is now available online https://www.abc.net.au/corp/diversity-and-inclusion/ (Appendix 15 ABC D&I Annual Report) however here are some key extracts that
demonstrate the extensive reporting of our LGBITQ+ inclusion efforts.

Please see extracts taken from different parts of the document ranging over 76 pages.

Please note this document is being tabled with parliament next week after which time it will be made public on the ABC website.

GENDER

LGBTQIA+

ABC 11™ February 2022 Submission
Page 37 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1 - Doc. 1 of 1



Workforce diversity profile

DIVERSITY ... a5
INCONTENT -

f

® = @ . Qo

ABCQueer

INNIES +
OUTIES

You Can't Ask That Series 6

You Can't Ask That confronts presdice and trcrimmation by offerey
oves of Geverse Australians who tive with »

\BCQueer is the ABC's Instagram account aimed at young LGBTQIA+ people
ind features original stories and advice for young queer people, as well as
elevant content from across the ABC. It provides a supportive community for
Jueer young people to give them hope for the future and pride in who they
wre. The account currently has over 15,300 subscribers. A podcast hosted by
ABCQueer’s Content Lead Mon Schafter will be launched in October 2021,
soinciding with National Coming Out Day. Innies and Outies will highlight
itories from 's diverse LGBTQIA+ about coming out or
itaying in.

Commissioning for Diversity and Inclusion Guidelines

The ABC launched the Commissioning for Diversity and Inclusion Guidelines
in February 2021 to embed the consideration of inclusion in content decision
making. The guidelines focus on five key areas on screen and behind the

scenes - gender cultural and
linguistic diversity (CALD), living with disability and LGBTQIA+, and broader
diversity such as geog o arealso
welcome. Under the need to how their

content reflects authentic diversity and inclusion in its subject matter or cast.

2645 new voices. surprising isights and fresh perspectives to subjects
. amputess.

lesbians and Chinese Australians

Productions about a specific diverse community or subject are required to
include at least one person who is representative of that diversity within the
core creative team
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ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY INTERMEDIATE

5. Media Coverage 2 points
Our work in LGBTQ inclusion has been covered by an independent source (not internally written or published) within the assessed calendar year.

Note: This has to cover your LGBTQ inclusion work in detail and cannot be a brief mention of your organisation, recognised employee/individual or an award won.
Please provide evidence of how your LGBTQ inclusion work has been recognised by an independent source: screenshot, URL, image or insert attachment.

ABC named ‘gold emplovyer’ at Australian LGBTQ Inclusion Awards | Mirage News

ABC named ‘gold employer’ at Australian LGBTQ Inclusion Awards

The article is published by an independent source, Mirage News. They are a non-aligned, independent online media platform operating out of Wollongong
NSW, Mirage News provides real-time coverage of newsworthy developments firsthand from primary and authoritative sources, with the main focus on
the public interest, science, technology, health & government releases to deliver the news as it is with no comment or interpretation. They believe in the
news told and heard first hand. They believe if we want to fight out fake news, we must break true news.

Please see article below screen shot from the internet;
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ABC named ‘gold employer’ at Australian LGBTQ
Inclusion Awards

The ABC has won multiple Australian LGETQ

Inclusion Awards and the coveted title of

“Gold Emplayer”, for its achievements in

creating a more inclusive place to work and

more diverse content for all Australians. @
The ABC was also named Most Improved

Employer for substantially increasing the

visibility of pecple of diverse sexualities and

genders at today’s annual awards, which

recognise Australia’s top organisations for
LGBTQ workplace inclusian,

The ABC also won the award for Best External Media Campaign for ABCQueer, an Instagram channel
about and fer young, queer Australians,

David Anderson, ABC Managing Director, said he was “proud to lead a public broadcaster that
enables everyone to feel safe, welcome and able to bring their whole selves to work”.

“Diversity, inclusion and acceptance are not just buzzwords at the ABC, they are at the heart of
everything we do,” he said. “The ABC's LGBTQ Inclusion Awards recognise the multiple initiatives and
programs we have introduced to promete inclusion and acceptance among staff, including
mentoring programs and gender transition leave. We support our people, no matter who they are or
who they love.

“Such initiatives are not obligations but opportunities. A broad range of perspectives, people and
staries makes us all stronger, more creative and better able to engage with each other and the wider
Australian community.”

The awards are based on the Australian Workplace Equality Index (AWEI), which measures the impact
of LGBTQ inclusion initiatives in organisations. The ABC's annual score out of 200 in this year's AWEI
increased significantly from 105 to 177,

This year, the ABC released Diversity & Inclusion Commissioning Guidelines for screen content, to
provide greater access and opportunity to under-represented people and perspectives — including
the LGBTQl+ community — on and off screen.

The guidelines form part of the ABC's commitment under its Five-Year Plan 2020-25 to look and
A LiL, tealin T idali len = + amel caflars tha NBCe Clavas

ABC 11™ February 2022 Submission
Page 40 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1 - Doc. 1 of 1



Document 11

ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY ADVANCED
6. Strategic Work in Recruitment, Supplier Policy or Service Provision Max. 3 points
We have completed, updated or are making progress towards work within one of the following areas over the assessed calendar year:

e LGBTQ targeted recruitment (targeting LGBTQ job seekers)

e LGBTQ supplier policy / promotion / resourcing / procurement policy (either seeking LGBTQ suppliers; or having a policy requiring suppliers to reflect your
values around LGBTQ inclusion or attend training)

® LGBTQ marketing campaigns or service provision brochures/collateral specifically targeting LGBTQ populations or answering questions specific to this
population
Please provide evidence for work within one of the requested areas within the assessed year.
If you have completed work within more than one of the above areas within the assessed year or have already existing (and current work) within areas listed above,
please add that to the ADDITIONAL WORK section at the end of this submission.

ABC has successfully targeted LGBTQ+ job seekers throughout 2020, using the following approaches;

- Evidence Reference 1: Updating our advertisements to explicitly welcome members of the LGBTQIA+ Community
- Evidence Reference 2: Updated our ABC Career page with a section titled, LGBTQIA+.

- Evidence Reference 3: When the tile is selected it leads through to additional information outlining ABC’s itment to the inclusion of LGBTQIA+
C ity bers. Direct contact details are also listed to support individuals that might be concerned about the recruitment process with an explicit

invitation for trans, gender diverse or non-binary individuals.
Evidence 1: ABC Job advert extract — explicitly welcome and encouraging applications from LGBTQIA+ Candidates, posted at the bottom of each advert

Note we have updated to include the ‘A’ as we strive to be more inclusive of all diverse genders and sexuality.

The ABC strives for diversity and inclusion in the workplace, and to promote a culture of opportunity.
Through its services the ABC seeks to represent, connect and engage with all of the Australian
community. In line with our focus on diversity, applications are strongly encouraged from Indigenous
Australians, people from a range of cultural and linguistic backgrounds, people with disability and
LGBTIQA+ individuals. The ABC also aims to achieve a gender-balanced workforce.

For more information on inclusive employee networks within the ABC please refer to Life Page on ABC
LinkedIn.
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Evidence 2 Extract from the ABC Careers site - https://www.abc.net.au/careers/

LGBTQI+ Inclusion

The ABC is committed to LGBTQI+ diversity and
inclusion and supporting employees of diverse
sexualities, gender identities and those with intersex
variations.

55secs

Thu 9 Jul 2020, 9:08am
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Evidence 3: below is where this lead when you click through to gain further information.

LGBTQI+ Inclusion

wiea 1t L Wcated ) o MO 4 4800

Syololo

35 Lhat for some poopi e with & Uved expanience of transgendier, the recruitment processes
" the unigue challenges and concerms that individuals may expenence You car
[« ANy QUEOSLIONS regardng the recratment process
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ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY ADVANCED
7. Executive Leadership Representation 2 points
We currently have openly LGBTQ identifying people within our internal Diversity Council and/or within our Executive Leadership Team.

Please provide details of the names and roles of openly LGBTQ identifying people within either your Diversity Council or Executive Team

The ABC has worked hard and created a workplace where many people feel safe to be their whole selves, listed below are some of the Diversity Council and Exe
Team.

1/ Openly LGBTQIA+ female - and part of the Diversity & Inclusion Standing Committee — openly

identifies within the LGBITQ+ Community

2/ Openly LGBTQIA+ male -7 — openly identifies within the LGBITQ+
Community. division was responsible for the creation of the LGBTQIA+ category on iview and a huge amount of queer content.
3/ openly LGBTQIA+ female -z  orcny identifies within the LGBIQIA+ Community
ANNUAL SUBMISSION: STRATEGY & ACCOUNTABILITY ADVANCED
8. LGBTQ Inclusion Promotion Max. 4 points
We can show evidence of promoting our it t to LGBTQ inclusion in up to two of the following areas:

e pitching for business or contracts

®  engaging with potential clients/customers (audiences) — LGBT — topic news and ABCQueer Newsletter reach

e applying for funding

®  engaging with strategic partners or key external stakeholders — Instagram channel — ABCQueer Newsletter reach

Please provide evidence for up to two of the areas covered. Note: Partial points will be given for less than two areas of work evidenced.

If you have completed work within more than two of the above areas within the assessed year or have already existing (and current work) within areas listed above,
please add that to the ADDITIONAL WORK section at the end of this submission.

®  engaging with potential clients/customers using the ABC has developed two additional platforms to reach the LGBTIQA+ Community. This included the ABC
News website where all news articles related to LGBT - topic are available by selecting a link and ABCQueer Newsletter reach which has been launched late
last year partnering with strategic partners to establish a database to share this with.

By way of context the ABC recognises our audience is the Australian public who are our primary clients / customers as they consume our
content. The ABC has a unique ability to deliver this content as the independent Australian broadcaster with a national reach providing the
opportunity to influence and change societal perceptions and work to create a more inclusive Australia.

As per our strategic plans and charter (evidenced earlier) we place an enormous importance to ensure that all Australians including LGBTQIA+
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others. We also ensure that our LGBTQIA+ presenters are visible to different age groups as seen with Courtney Act (a gender dlverse LGBTQIA+

person) who contributes to content that focuses on different age demographics such as Q&A about double standards within diversity and

Little kids — Big Talk about Gender and Courtney Act’s One Plus One. These are but a few individuals that the ABC has engaged to promote the
positive representation of the LGBTQIA+ Community across all our platforms.

Evidence 2/

As you will recall 2021 saw the ABC recognised with the External Media Award for ABCQueer instagram and we have continued to build on this
by introducing additional streams to reach LGBTIQA+ Community.

LGBT - Topic - ABC News

Enabling audience members to go straight to News articles and stories about LGBTQIA+ themes with strong diverse representation including
disability, CALD and gender. Below is a screen shot of this;

-

Melbisurne Victors fised 35,000 over tan

1ot sl it mesbe or Se el AFUW sl Tord Geovmsd Itk a0 coming oul as nonbiney

Vi | s trarssh: Wow wrking a sty heksed 1hés pecformes come (o e with b
ety

And engaging with strategic partners or key external stakeholders — Instagram channel — ABCQueer Newsletter reach partnering with Gender Queer Australia
Evidence 3/

The ABC has created an ABCQueer newsletter that again curates all head-lines and latest stories ensuring that there is a diverse selection of
content that is then emailed directly to audience members who subscribe. Here is evidenced example of the Gender Queer Australia

organisation promoting awareness of this newsletter here;
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WAWQENERLEET.LrD U

Genderqueer
Australia

Home Resources Contact Share news

# Home» Latest News » Signup to ABCQueer Newsletter i
SIGN-UP TO ABCQUEER NEWSLETTER Ent
g site
Latest News ¥ ¢ " atny
Joi
ABCQueer will be launching a monthly newsletter for
everyone under the rainbow, offering diverse LGBTQIA+ 5
stories from around Australia in early 2022.
It will be aninclusive space for queer foks and their allies,
bringng together the ABC's best queer content and
delivering it straight to subscribers. Therll also use this
newsletter o keep folks up 1 date on their Mardi Gras
coverage plans AL
Did you hesr ther big news? The ABC isproud to be the host G
broadoacter of the Sydney Gay and Lecbian Mardi Graz and .~ b
Sydney WorldPride from 2022-24! queer Q
Sign-up to the ABCQueer newsletter at L
hups//www.abc net.au/connect/ o
9
In the meantime, you can stay in touch with ABCQueer on Instagram and hear stories from queer &
Australians aboul conming oul or staying in wilh their Innies and Outies podcast via the ABC Listen app
Share Nis:
O0= o <
Like the: SL
* Like
Be e s 1o e T

I think it is also important to note the trusting partnerships that the ABC continues to develop through the stories that we tell. Several
participants in the LGBTQIA+ Community will often talk to ABC reporters because of the integrity of telling their story the way they want it told.

Organisations like Gender Queer Australian promote our platforms because they trust that the ABC that their clients are not going to open the
content to find stereotyping or negative, damaging representation of the LGBTQIA+ community.

Evidence 4/
Engaging with clients/ customers (audiences) through ABCQueer

Again ABC continues to nurture and grow the ABCQueer Instagram channel with curated stories exploring the diversity of the community.
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This channel was piloted in 2019-2020 and became a permanent ABC stream 100% focused on targeting the LGBTQIA+ audiences. Not only is
material from other ABC platforms re-purposed and placed into this channel but other ABC content with a focus on LGBTQIA+ stories is also
brought to this platform to make sure that the LGBTQIA+ Community has access and is aware of it.

The ABC has seen this increase stories with positive representation of the LGBTQIA+ community with many commenting on their observations.
ABCQueer (@abcgueer) ® Instagram photos and videos
Provided below is a snap shot of the channel to highlight the growth over the last 12 months from;

Anincrease from 10.3k followers to 19.2k followers and dditional posts. ABCQueer continues to be a strong focus to reach the diverse
LGBTQIA+ community across Australia.
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SECTION 3: LGBTQ EMPLOYEE NETWORKS/ RESOURCE GROUPS

Please note: Different terms are used for internal networks (including Ally/Champion Networks, Resource Groups, Employee Network Groups, Employee Action Groups,
etc.). For the purpose of consistency within this submission, when refering to such networks or equivalent, the terminology used within this section will be Employee
Network.

If you have an outstanding Network Leader who has performed above and beyond the expectations of their role and significantly impacted LGBTQ inclusion within your
workplace, please consider nominating them for the Network Leader of the Year Award. (This nomination is open to anyone who has a formal role within the employee
network leadership group.)

ANNUAL SUBMISSION: LGBTQ EMPLOYEE NETWORKS / RESOURCE GROUPS FOUNDATION
9. LGBTQEmployee Network Max. 2 points

Within the assessed calendar year, we have egither:
a) made progress towards the launch or establishment of an LGBTQ employee network
b) an established LGBTQ employee network with a clearly documented charter/purpose or remit

If you are in the process of creating a network, please evidence progress made within the assessed year.

If you have an existing network, please provide a copy of the network’s charter/purpose.

Evidence provided for point b/

Extract from ABC SRIECERHEIC)
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ss 47E(c) & 47G(1)(a)

ABC Pride is an established network created in 2017 with an established ABC Pride strategy a revised strategy is in final stages now and will
be published shortly with update objectives.

Reference 1: see extract from ABC Pride strategic document: below of key objectives and ambitions
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OUR AMBITION

ABC Pride is an employee-led
group providing Education,
Awareness and Support for
our staff.

ABC Pride aims to create an
inclusive work environment
where our people can be their
authentic selves and reach their
full potential.

ABC Pride signifies inclusion and
invites all ABC employees to be

part of and support this ambition.
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WHY?

Because it is good for our
people and good for business

We believe in equal opportunity
We value inclusion
We value respect

We believe a person’s identity and sexual orientation is
anintrinsic part of who they are and we are committed
to creating a working environment that supports and
embraces our differences

Supporting our LGBTQI community will:

» Help make the ABC a better place to work
(ABC Investing in Audiences Strategy —
Great Place to Work)

» Help us recruit and retain the best -
make us an employer of choice.

= Help us make better content by leveraging that
diversity (ABC Investing in Audiences Strategy -
making extraordinary content)

Recently published research noted LGBTI and supporter employees at
inclusive companies (compared to those that have a negative attitude
to LGBTI employees) are:

significantly more likely to say they are proud to work for their

employer (84% v 68%);

more likely to “go the extra mile” for company success (84% v 73%)

~Source: Harvard Business Review, February 2016

WHATISSUCCESS?

1. Visible and vocal support for our LGBTQI

community from our leaders.

Support could be in many forms including
communications and presentations, social media
sharing, attendance at LGBTI events, prioritising LGBTI
on the agenda of important forums.

2. Qualitative feedback
From our LGBTQI community that says we are moving
towards our ambition.

3. Implementation of this strategy

Including key initiatives like the LQBTQI mentoring
program, the metro champion program, policy updates,
IDAHOBIT & Wear it Purple Day, and an annual Gayla
event.

4. Significant improvement in AWEIl score
Continual improvement in the Australian Workplace
Equality Index

The AWEI now stands as the definitive national benchmark

on LGBTI workplace inclusion and comprises the largest and
only national employee survey designed to gauge the overall
impact of inclusion initiatives on organisational culture as well
as identifying and non-identifying employees. The Index drives
best practice in Australia and sets a comparative benchmark for
Australian employers across all sectors.

Yl
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Evidence 2

See extract from ABC Diversity and Inclusion Plan 2019-22 page 22 (Appendix 5)

Demonstrating the commitment to progressing in the AWEI as it outlines all key aspects of what the ABC needs to do to progress LGBITQ+ Inclusion in
the workplace with leading practices.

Focus area 2: An inclusive workplace culture cont.

Initiative Key actions Responsibility Timeframe
Facilitating sharing of Create internal mechanisms to share and amplify learnings and successes in increasing DISC - Divisional Diversity Leads Q12020 -
best practices and cross- | diversity representation in teams and content. ongoing

division and industry
collaborations on
diversity and inclusion

Maintain a best practice support network through partnerships with externalindustry P&C - ID&I Q12020 -
bodies and specialist organisations on innovative projects and research to advance the Divisional Diversity Leads ongoing
ABC’s D&l objectives.

Participate in external benchmarking (e.g. AWEI, AND’s Access and Inclusion Index, etc.) P&C - ID&I Q4 2021
to monitor our progress and help us improve our working practices.

What success will look like?

- Diversity and Inclusion is actively championed by the ABC leadership as a strategic priority and this is reflected in our policies, work practices and decision making.
« Increased level of awareness and support for our diversity and inclusion objectives and targets among our employees (employee feedback/engagement surveys)

« ENGs are established and contribute to diversity and inclusion priorities and change

= Retention and turnover rates are equivalent for all employees regardless of their diversity status.

« Participation in Diversity & Inclusion training, with specific targets to be determined by the DISC throughout the Plan. Participants feel able to apply learnings in their day-to-
day work environment

« Gender pay review informs specific actions to address any pay gaps.
- Participation in workplace diversity awards (e.g. AWEI, AND’s Access and Inclusion Index, etc.) with progressive improvement in performance score overtime.

And the D&l plans outlining the launch of the ABC Pride strategy in June 2019.
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ANNUAL SUBMISSION: LGBTQ EMPLOYEE NETWORKS / RESOURCE GROUPS FOUNDATION

10. Network Leadership Structure Max. 3 points
Our employee network has a clearly articulated leadership structure with:
a) clear roles and/or responsibilities for those involved

b) an HR or Diversity representative as part of the leadership structure

For full points, please provide:
(a) a copy of your network leadership structure clearly articulating role accountabilities
(b) evidence that you have HR or diversity representation within the leadership

Reference item A/ The network has adopted clear roles are responsibilities defined in the ABC Sustainability Plan and the position Description which extends to the

committee roles for N - 75 are provided n this submission.

Appendix 7 — ABC Pride Sustainability Plan (Revised 2020 - Remains current)

Appendix 9, 10, 11, 12 and & -

Reference Item B/ HR (People & Culture at the ABC) maintains strong involvement in the Pride network with the in the role as theJ#

and have a People Stream within the Committee with positions held by the within the P&C Division
and the FZ 3 /s cnsures there is a strong representation of HR (P&C) within the network and support to enable ABC Pride to
achieve their goals and objectives.

ThisXXEG)

representing their support as allies and community at 2020 Mardi Gras — this inc/udes.

Extracts below — Provide an outline of the clearly defined roles and accountabilities which supports a position description provided below.

Depending on your device this maybe too small to review so please refer to the Appendix 7 — ABC Pride Sustainability Plan 2020
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Appendix 9, 10, 11, 12 ond 6 - Ie AN AN E
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s47G(1)(a

pride

ABC 11™ February 2022 Submission

Page 60 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1



Document 11

Strategy / Work Plan Max. 3 points
Our network has in place its own strategy (or a work plan contributing to the organisation’s LGBTQ inclusion strategy) and has reported progress against clearly defined action
plans, timelines and/or deliverables within the assessed year.
For full points, please provide all of the following:
(a) a copy of your network strategy or component of the strategy that the network has been working on within the assessed year
(b) a copy of action plans and timelines utilised
(c) a copy of the latest progress report
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AWEI Action Plan 2021
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Evidence 2/

ABC Pride is an employee-led
group providing Education,
Awareness and Support for
our staff.

ABC Pride aims to create an
inclusive work environment
where our people can be their
authentic selves and reach their
full potential.

ABC Pride signifies inclusion and
invites all ABC employees to be
part of and support this ambition.
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INVESTING IN AUDIENCES

1. Creating extraordinary
relevant and valued content

Through a new awards nomination platform open to
all ABC staff;

a)  Best ‘Community Member’ (working title) - Who
made the biggest difference to the community at
the ABC

b)  Best Ally - Non-LGBTQI staff member who most
supported the community

c) Best Content - For content that changed the
conversation around LGBTQI issues

2. An outstanding audience
experience

+ By promoting diversity and inclusion on and
off screen

« Through Diversity and Inclusion training programs
available to all staff, including content makers

3. Reaching and Engaging more
people more frequently in the
most relevant way

+ By collecting data from our staff to ensure our
internal diversity targets are reflective of all
Australians

« By celebrating diversity days like IDAHOBIT and
Wear it Purple

4. Building a great place to work

» By extending the ABC's mentoring program to
include LGBTQI mentors

+ By offering resources specific to LGBTQI staff
through our Intranet page

» By engaging Champions across the ABC to reach and
support all our staff in Metro and Regional areas

+ By reviewing our policies and updating terminology
to be more inclusive, including offering gender
transition leave as a proposed clause in the EA

« By introducing a staff feedback form to better
understand how to support our staff through the
Pride group's activities
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WHY?

Because it is good for our
people and good for business

We believe in equal opportunity
We value inclusion
We value respect

We believe a person’s identity and sexual orientation is
anintrinsic part of who they are and we are committed
to creating a working environment that supports and
embraces our differences

Supporting our LGBTQI community will:

+ Help make the ABC a better place to work
(ABC Investing in Audiences Strategy -
Great Place to Work)

+ Help us recruit and retain the best —
make us an employer of choice

+ Help us make better content by leveraging that
diversity (ABC Investing in Audiences Strategy -
making extraordinary content)

Recently published research noted LGBTI and supporter employees at
inclusive companies (compared to those that have a negative attitude
to LGBTI employees) are:

significantly more likely to say they are proud to work for their

employer (84% v 68%);

more likely to “"go the extra mile” for company success (84% v 73%)

~ Source: Harvard Business Review, February 2016

WHAT IS SUCCESS?

1. Visible and vocal support for our LGBTQI

community from our leaders.

Support could be in many forms including
communications and presentations, social media
sharing, attendance at LGBTI events, prioritising LGBTI
on the agenda of important forums.

2. Qualitative feedback
From our LGBTQI community that says we are moving
towards our ambition.

3. Implementation of this strategy

Including key initiatives like the LQBTQI mentoring
program, the metro champion program, policy updates,
IDAHOBIT & Wear it Purple Day, and an annual Gayla
event.

4. Significant improvement in AWEl score
Continual improvement in the Australian Workplace
Equality Index

The AWEI now stands as the definitive national benchmark

on LGBTI workplace inclusion and comprises the largest and
only national employee survey designed to gauge the overall
impact of inclusion initiatives on organisational culture as well
as identifying and non-identifying employees. The Index drives
best practice in Australia and sets a comparative benchmark for
Australian employers across all sectors.
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C/ Evidence of ABC Pride advancements at the ABC are published in the ABC D& Annual Plan - a public document that show-cases all the key
deliverables in alignment with our strategic 3 Diversity & Inclusion Plan and the ABC Pride Strategy. ABC Diversity & Inclusion Annual Report 2019-2020

Below is a collage of images and write up from the ABC D&l Annual Report 2019-20 — note the 2020-21 report is being tabled with the Parliament in the next four
weeks so the submission was a little too early to provide this report.
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INTERMEDIATE
Max. 2 points

Our network is actively involved in orientation, on-boarding or the welcoming of new hires within the organisation. If orientation is strictly online, our network has

sought means to introduce new hires to the network and welcome them to the organisation.

For full points, please provide:
(a) evidence of when this last occurred
(b) the degree of network involvement/participation

Evidence Item a/ The development of the ABC LGBTIQA+ online training was launched in 2021 SECEEUEOE)

s 47E(c) & 47G(1)(a) The training is a mandatory course for all new starters. EXECOELUEOE)
ss 47E(c) & 47G(1)(a)

ss 47E(c) & 47G(1)(a)

Evidence item 2/ New starters are invited to sign up the ABC newsletter which is sent out monthly — sometime more than monthly if there is a lot

happening and is used as a way to update all network members Australia wide. Here is an extract of the welcoming landing page and opening statement.
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INTERMEDIATE
2 points
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Our network leads have objectives that are assessed annually within performance discussions, relating specifically to performance within that role (as opposed to
generic cultural, diversity or value statements).

Please provide evidence of specific KPI’s in relation to a network lead role being incorporated within formal performance/assessment discussions.

Evidence One;

s 47E(c)

Additional Evidence Two;

Team goals/ objectives for ensuring that diverse talent including the explicit reference to LGBTIQ+ Community. This tool is used across the ABC for radio,
screen and commissioning content to ensure that the ABC does represent all Australians.
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14. Sustainability Plan Max. 2 points
Our network has a documented sustainability plan (over and above a leadership structure and/or a succession plan) that will help ensure the longevity and
continuity of the network.

Please provide:
(a) an outline of what considerations were considered in the development of the plan
(b) a copy of the plan - Appendix 7 — ABC Pride Sustainability Plan — revised in 2020 no changes required

This is an extract of the key elements covered in this plan and the full version is available as an appendix. Please note the ABC Pride Sustainability Plan
was review in 2021 and was recognised as fit for purpose and no changes were made. The network structure promotes collaboration to drive LGBTQIA+
inclusion at the ABC.

Key call outs from the plan include the mitigation impact of human resources movement where there are successors selected and working with points of
leadership to ensure that there is continued covered. An example of this in 2019-20 was with the departure of one of our Events lead for parental leave
we were able to have a backfill his role with an existing member and continue without disruption.

Contents
s 47G(1)(a)

ABC Pride

Sustainability Plan AW Y Sustainability REV{eIENE))
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ADVANCED
15. A 0 Max. 3 points

ANNUAL SUBMISSION: LGBTQ EMPLOYEE NETWORKS / RESOURCE GROUPS

The network has undertaken one of the following within the assessed year:
a) actively distributed, promoted or developed information on how to be an ally to trans and gender diverse employees
b) worked with trans and gender diverse employees or community members to develop targeted inclusion initiatives profiling trans and gender diverse

speakers or role models
Note: This is over and above speaking events or LGBTQ calendar Days of Significance.
Points will be given for one of the above.
(a) If you have selected (a), please provide a copy of the information provided
(b) If you have selected (b), please provide details and evidence of this work
If you have undertaken work for both, please include the second piece of work under ADDITIONAL WORK at the end of this submission. Please do not duplicate any
evidence already submitted for events around LGBTQ Days of Significance. Points will not be allocated twice for the same event.

ABC Pride have actively distributed, promoted and continues to develop information for our workforce on how to be an ally to support trans
and gender diverse employees throughout 2021, o 471G(1)() a section on our
ABC Intranet dedicated to being an ally for trans and gender diverse people, i 47G(1)(@)

s 47G(1)(a) and sharing content and celebrating the wonderful stories that are. This includes the wonderful ‘First Day’ which was released
in 2020 but in 2021 was awarded an International Emmy.

Itis also worth recognising that as part of the ABC strategies we target workforce, content/ audience and culture. We know that our content
whilst it assists to create visibility on screen of trans and gender diverse people it also positively impacts our workforce as a way of
demonstrating the ABC’s commitment to not only advocacy and giving this community a voice but also for our workforce to see that we
support these stories to be told. RIEIQIE)
s 47G(1)(a)
continues to promote and celebrate gender diverse and trans individuals and will continue to do so.

Below is the following evidence:

WS 47G(1)(a)

2/ Newsletter

Bs 47G(1)(a)

4/ You can’t ask that lesbian trans woman / ABC Queer
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Evidence A/

s 47G(1)(a)

s 47G(1)(a)

the below has just extracted the key elements for this question.
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Evidence 2/

s 47G(1)(a
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Evidence 3/

Extract of link destination — each of the stories employees could click through to for a detailed and comprehensive story.

As an examp|EYE(®) you can see Eddie Ayres story as a transgender man and First Day, the story about a 12 year old
transgender girl. These are permanent features on the ABC Pride site (@)

Becoming Eddie Ayres - Conversations - ABC Radio
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) A topic for HisH3T3 by® 22 © i S 4 ; I (C)
| Watch ister Share
-
-

-

watch on €3 YouTube
s$22

s 47E(c)

ABC 11™ February 2022 Submission

pride ndiversity

Page 83 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1



Document 11

Evidence 4/ The Ally training with a focus on Transgender was conducted and recorded during November 2020 and forms part of our ABC internal
training promotion material to educate more employees as to how to be a better ally with a focus on Transgender. (you may have noticed this
referenced above too)

Resources for Allies

November 2020 Ally Training S 476(1 )(a)
s 47G(1)(a)
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ADVANCED
Max. 3 points

Throughout the assessed year, our network has either:
a) developed and made progress against an active strategy with targets in place to increase the visibility of LGBTQ women; or
b) undertaken and documented significant activity throughout the year to increase visibility of LGBTQ women and out role models

Points will be given for one of the above.
(a) Ifyou have selected (a), please enclose a copy of any plan developed along with a report of progress made

If you have undertaken work for both, please include the second piece of work under ADDITIONAL WORK at the end of this submission.

(b) If you have selected (b), please provide an outline of all activity taken to specifically increase the visibility and participation of LGBTQ women

s 47E(c) and high profile on air-talent who publicly identify as queerE¢#

16B — The ABC has undertaken and documented significant activity throughout the year to increase visibility of LGBTQ women and out role models.

The ABC has successfully developed a high proportion of out LGBTQIA+ Women representing within the ABC workforce in key roles including

to name a few. The network also strongly represents witHEUE0] and network membership also represented. This has been as a
result of consistent and significant efforts to attract and maintain this representation. ZHE0O)

s 47E(c)
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s 47G(1)(a

Fran Kelly did this SMH article which we have included in ZHEOE) — a beautiful story about their 30 yrs of partnership, step-parents and support.
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Fran: We've been together coming up for 30 years now. We met on an

1 to Marion's energy and

g” kind of person.
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Pride story three;

Beccy Cole who was featured on Australian Story — it is a beautiful story about LGBTQIA+ inclusion in rural communities and the country and western music community.

Becoy Cole has joined the ABC as presenter of Saturday Night Counts

TWICE, she has appeared on the ABC TV program, "Australian Story”

MAVE YOU SEEN ALL THE LCEBTOUAS EMEODES CF YCATY
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Evidence 4/ Raising awareness of Out women in Sport — International Day Lesbian Day. Panel discussion hosted by ABCY VI

PROUDLY
CELEBRATING

ouT

WOMEN -

IN SPORT N
LESBIAN DAY Reicen >
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Evidence 5/ We know that the ABC has a high level of representation of LGBTQ Women — this is visible in all aspects which include the ABC Pride Committee with R of
lead roles conducted by JiEEI ovr ABCHESII rrovide a balanced representation of all genders with ‘diverse’ LGBTQ Women strongly represented as some
examples are shown above. Calling out the diverse element here as we have ensure strong intersectionality within these stories of age, disability, carers, CALD, sexuality
and binary. The AWEI Survey completed in 2021 demonstrated that respondents did see similar women or the same identity active in the employee network group. This
is confirmation that the work we doing is working and reaching our employees.

s 47E(c)

ABC 11™ February 2022 Submission

Page 91 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1 — Doc. 1 of 1



ANNUAL SUBMISSION: LGBTQ EMPLOYEE NETWORKS / RESOURCE GROUPS ADVANCED
17. Intersectionality 3 points

Throughout the assessed calendar year, the network has provided opportunities for LGBTQ people of diverse groups to raise their visibility and/or to share their
stories across the organisation:
Please provide evidence for one of the following:

e LGBTQ and Aboriginal, Torres Strait Islander or Indigenous

® LGBTQand a person of faith

e LGBTQ and of another diverse group (i.e. CALD, of mature age, living with disability, etc.)
Please provide evidence for one of the selected groups above.

If you have undertaken above-and-beyond work for more than one of the groups mentioned above, please include evidence of work in the ADDITIONAL WORK section at
the end of this submission.

ABC Pride intranet page featuring many intersectionality stories here are a couple of examples.

LGBTQIA+ and CALD Inclusion in the ABC Mentoring program and LGBTQIA+ and Religion featured in the Innies and Outies podcast
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Is 47G(1)(a)

ss 47E(c) & 47G(1)(a)

Innies + Outies

Home  Episodes

Sexuality, faith and culture

(¢ (=

More insormation

Other Episades

ADVANCED
Max. 4 points
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As Intersex Allies:
a) The network has completed one of the following within the assessed calendar year:
e communicated what the organisation has been or is currently doing to be more inclusive of Intersex people while acknowledging that Intersex status is
about variations of sex characteristics, not gender identity or sexual orientation
e held organisation-wide educational events where Intersex people have spoken
e distributed current and accurate information on Intersex inclusion or awareness raising across the organisation
e shared articles, books, movies, documentaries, presentations about Intersex from intersex perspectives
e sought and gained permission from intersex organisations such as IHRA to share relevant content on social media or LGBTQ network / diversity page
e developed a network initiative or working group with Intersex representation to help determine how the organisation or network can be more
inclusive of Intersex people (over and above including Intersex awareness within LGBTQ inclusivity training).
b) Our organisation has signed up to The Darlington Statement
Please provide:
a) evidence for one of the selected actions above
b) evidence of your organisation signing up to The Darlington Statement

If you have undertaken above-and-beyond work for more than one action in part a) mentioned above, please include evidence of work in the ADDITIONAL WORK section
at the end of this submission.

Evidence a/ Held organisation-wide educational events where Intersex people have spoken. ABC actively promoted Intersex Awareness Day and provided education
information for all employees and held a zoom event with 73 "o ciscuss a number of areas including inclusive language and how to be an ally.

Evidence b/ Included in the newsletter with links to the further information found on the ABC Pride page. Provided below.
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B/ Helpful tools and resources inclusive of Intersex information and guides
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Extract from information about how to be an effective ally;

Be Involved

* Attend LGBTQI+ employee network events - everyone is welcome!
* Celebrate events that mark days of LGBTQI+ significance with your colleagues and post your support on our facebook page or Intranet site

15 Feb - 3 March 2019 Australian Pride Network 31 March 2019
Mardi Gras Days of and der Day
celebrations calendar of Visibility

17 May 2019 1-30 June 2019
International Day against PRIDE Month
Homophobia, Biphobia and
Transphobia (IDAHOBT)

30 August 2019 23 September 26 October
Wear it Purple Day Bi-Visibility Day Intersex Awareness Day
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Extract from Allies tab on ABC Pride page;

The image to the left is a screen shot of the ABC Pride Allies page —
which list key guidance notes for how to be an effective ally. It also
includes a section on additional resources which | have extracted
below and highlighted the education resources for Intersex Inclusion
awareness.

== Additional Resources
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ANNUAL SUBMISSION: LGBTQ EMPLOYEE NETWORKS / RESOURCE GROUPS ADVANCED
19. Broader Inclusion Max. 3 points
Within the assessed calendar year, the network has planned, targeted and tracked both activity and progress within one of the following areas:

a) work to extend and increase network engagement and inclusion within regional offices

b) increasing LGBTQ presence or leadership within other internal diversity networks or working groups (i.e. women, parents, cross-cultural)

Points will be allocated for one of the above. If you have completed work in more than one of the above stated areas, please include evidence of work in the ADDITIONAL
WORK section at the end of this submission.

(a) If you have selected (a), please provide a list of activities/work conducted/completed to increase inclusion within regional offices and progress to date
(b) If you have selected (b), please provide evidence of activity or LGBTQ representation across other diversity networks

The ABC has been working toward increasing network engagement and inclusion of regional offices over the passed 3 years with incremental
success which we shared in this submission last year and included events which celebrated and focused on regional LGBTIQA+ members but also
daily topics such as Rainbow families and ensure that voices from regional locations were included on the panel discussion. (see snap shot
below but this was 2020) This year the ABC has taken it further by creating a ‘Local Champion Network’ - note that when workshopping with our
Regional stakeholders they expressed a preference to move away from the regional wording to ‘Local’ and that is what we have adopted.

So activities that went into the below evidence;

- Workshops and consultation around the country talking to Regional and Remote offices to understand their needs
- Review of the ABC AWEI Survey results which highlighted a lack of visibility of allys or positive symbols such as a rainbow sticker or flag.
- Liaising with ABC Pride committee to ensure a tight connection of strategy and planning to ensure aligned goals.

After months of consultation and planning the ABC Pride network put the c?ll out to ‘locals’ to nominate themselves to be champions.
A7E(c
We received a fabulous number of applications and have landed with‘:hampions across Australia.

Aninduction was held to welcome all the Champions and regular network meetings are planned.

Evidence of ABC Pride Local Champion Network set up including:;
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1/ Intranet information and

2/ email invitation for ABC Employees to express their interest with an online application form and links to more information and helpful
contacts.

3/ List of locations with Champions

Induction screen shots

Below is the ABC Pride Network of Local Champions - Induction held. Also evidenced is the email to the Champions with details and links to more
information and list of helpful contacts.

Evidence includes ABC Pride Network objectives and the Local Champions key focus areas.
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ADVANCED
Max. 4 points

Within the assessed calendar year, we produced:
a) anetwork specific report on progress against network targets, in addition to
b) one of the following areas of performance:
e additional advice provided to the organisation throughout the year
®  areas of significant contribution
e  areas of future focus
* annual progress tracking against the AWEI

Please provide evidence for both (a) and (b). If you have undertaken above-and-beyond work for more than one of the areas mentioned above, please include evidence of
work in the ADDITIONAL WORK section at the end of this submission.

a/ The ABC D&l Annual Report specifically calls out the ABC Pride network efforts throughout the year aligned to their Annual Goals and
Actions against the AWEI submission. This document is referenced earlier in this submission and is available as a public document.
https://www.abc.net.au/corp/diversity-and-inclusion
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hBC PRIDE -~ ANNUAL GOALS AND AWEI ACTION PLAN 2021

Jusam loads —who _[When (2021 Pratus _ fommentsiNotes |

1 Creating extraordinary relevant and valued content

a  Create anew awards platform to celebrate LGETIQ+ ovember Kometeted Awards platform
efforts Created and aligned to the
WE awards 10 align with
cading practice.
2 An
3 Audience experience - Editorial Advice, supporting ctober A= scen with iView category,
to tion of LGBTQIA. PBCQueer Newsletter and
Community PNews topic category.
b D&l Training programs for all employoes and content ovember Completed
ors
3 Reaching and png more people more frequently m
a Employce data collection to cnsure capture ABC y 21 jn progress| 4 3
LGBIQIA+ representation s recorded and targets uoct 2
explored.
b By celebrating days of awareness Like IDAHOBIT £ WIP ugust uccessfully created events
provid: for edk and awarenes ovomber nd reach Aust wide
4 a to work
3 Extending ABC Mentoring program to LGETQUA Dctober JAnnual data run to reviewan
omployoes biplift in represontation.
b Reporting of ropresentation and evaluation
€ Mahly meetings with Learming throughout 2021 to focus
on inclusion of LGBTQIA+ in tranir
d Offering resources speciic 1o LGBT QA= stall twough uly revision Dsed content created m 2021
our internal sites 0 update and improve
Hiversity of stories.
e Increase Regeonal (Local) Champions across the ABC to November Jnduction and appomtments
reach and support Regional and remote ABC offices bil completed
I Internal comm’s and invite applications for roles
&__Conduct an induction and define reach of roles
b Polxcy reviews and updates - EA 3 yr update - Gender fugust forked with B to ensure
Affemation focused evision piodates
5 Mardi Gras Float
s Coordinate Mardi Gras ballot and participants
b Develop Mards Gras choreography, dress code and
props
© Partnering with Work, Health & Safety to ensure covid
and other hazards are managed effectively
6 Regional Champions which i an area of focus for 2021
[See above comments
7 Kay ltoms from the AWE
a_Irans - Gender Diverse Inclusion
b Gender Affirmation FA updates ugust Due for roloase in 2022
©_Dress Codes and Uniforms
AllL Gendereod Bathrooms and Facilities March
bongoing
egronal
e AllGendered bathrooms and facilities in new ABC I [Gender diverse]
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SECTION 4: VISIBILITY OF INCLUSION

ANNUAL SUBMISSION: 2020 VISIBILITY OF INCLUSION FOUNDATION

21. Days of Significance Max. 2 points

Within the assessed calendar year, we have celebrated and promoted LGBTQ Days of Significance across the organisation while providing and/or educating
employees with an understanding of why these dates are important.

For full points, please provide:
a) alist of LGBTQ Days of Significance celebrated throughout the assessed year
b) a brief description of each event, detailing how you promoted an understanding of why the day is significant

Several days of significance have been marked throughout the year at the ABC which are listed throughout this submission including Intersex
Awareness Day, Lesbian Visibility Day and Transgender Day of Remembrance etc but the two | am referencing for this item;

1, IDAHOBIT and
2/ Wear It Purple.

Both days are promoted via the ABC Pride newsletter along with ABC wide communications on the Intranet. Both these events we held live
online video sessions and used the opportunity to raise awareness, educate and drive charitable funding from ABC employees to support the
work of the groups that help to drive support for the LGBTQIA+ Community. See screen shots of evidence below;
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IDAHOBIT The newsletter released with an IDAHOBIT Day focus provided educational information and some links to immerse individuals in
stories, social media, donations and a whole selection of ABCQueer content including inspiring messages for the LGBTQIA+ Australian.

s 47G(1)(a)
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Wear It Purple August 2021

WHAT IS "WEAR IT PUI

WWear i Purpie (Y,

WHERE YOU CAN FIND OUT MORE

HOW YOU CAN SUPPORT "WEAR IT PURPLE"

Rupie orgdonate

Your financial donation helps them to

Provide schools with valuable resou

es at no

« Ensure merchandise is affordable for al

« National growth and participation in pride events acro

cross the co
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ANNUAL SUBMISSION: 2020 VISIBILITY OF I FOUNDATION
22. Visibility in the W Max. 3 points

We actively encourage and provide a means by which employees can indicate their commitment to LGBTQ workplace inclusion through the use of: ALLY email
signatures, lanyards, personal pronouns, virtual backgrounds, etc.

Please provide:
a) a list of options available to employees through which they can visually indicate that they are an ally or supporter of LGBTQ inclusion

b) a couple of photos showing active support and visibility of these options within/around/throughout the workplace (please limit photos to a couple of photos —
not required for each available option)

a/ As part of the ABC Pride ally education and awareness we outline to employees the importance of being visible. This was a key part of the
Regional planning to help get additional networks and visible ally symbols Australia wide. Listed here are the options available to employees.
ABC Pride intranet site provides an outline of available merchandise and information for ally’s so that they are educated on the importance of
using visible merchandise to communicate safe LGBTIQA+ community spaces.

Available options include; Pens, Pins, Hats, Mugs, Tote bags, gym towels, virtual backgrounds, flags

b/ a couple of photos showing active support and visibility of these options within/around/throughout the workplace (please limit photos to a
couple of photos

ABC 11™ February 2022 Submission
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Virtual backgrounds Hats Email Signatures

[ROPPQ wrcwranwes

STARTS 27 FEARVARY

\BC Lanyard
. s 22 o .
Below is a screen shot of thc-ab on the ABC Pride intranet page
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Resources for Allies

November 2020 All

s 47G(1)(a)

As an LGBTQI+ Ally you will actively show support for the community in the following ways:
* Be Visible
Be Heard -
Be Involved
Be Informed
Be Mindful

Be Visible
Show your support by displaying signs such as the rainbow flags. stickers. badges or the ABC PRIDE logo in your workspace
Have visible and inclusive policies that recognise LGBTCI+ people
how public support by participating in Mardi taking a public stance on issues like mammiage equality
Visible support items can ba purchased from PiD website or you can get creative and make your own

Be Heard

£ and register as an Ally

te for diversity. and if you feel comfortable. challenge any assumptions or misconceptions that you may hear about people who identify
as LGBTQI+
* Don't leave calling out inappropriate behaviour to LGBTQI+ people alone.

Be Involved

ABC 11™ February 2022 Submission
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ANNUAL SUBMISSION: 2020 VISIBILITY OF INCLUSION INTERMEDIATE
23. Ally / Champion Reference Guides Max. 3 points
We provide Ally/LGBTQ Champion Reference Guides or materials on how to be an effective ally and/or an active champion for LGBTQ inclusion within the
workplace.
Please provide

(a) copy of this guide or an outline of the content covered within the guide
(b) information regarding how it is distributed or where this guide can be found

ABC Pride has an intranet site accessible for all staff, a tab highlighted below Allies leads the reader into the ally guide which is also screen
shot and provided below.

This is distributed using the ABC’s mandatory for all new starters onboarding training screen shots are provided below that evidence this
information.

Evidence a/ Intranet page on the ABC Pride site - with several links to additional resources under the Allies tab

s 47G(1)(a)

Resources for Allies

s 47G(1)(a)

ABC 11™ February 2022 Submission . . .
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Resources for Allies

ST s 47G(1)(a)

As an LGBTQI+ Ally you will actively show support for the community in the following ways:
Be Visible
Be Heard
Be Involved
Be Informed
Be Mindful

ABC 11™ February 2022 Submission . . .
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A Guide to Language
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ss 47E(c) & 47G(1)(a)

A Lanquage quide: Trans and Gender Diverse Inclusion

Be Visible

O Show your support by displaying signs such as the rainbow flags, stickers, badges or the ABC PRIDE
logo in your workspace
O Have visible and inclusive policies that recognise LGBTQIA+ people

ABC 11™ February 2022 Submission
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O Show public support by participating in Mardi Gras or taking a public stance onissues like marriage
equality

O Visible support items can be purchased from PiD website or you can get creative and make your
own

Be Heard

O loin ABC PRIDE and register as an Ally

0O Advocate for diversity, and if you feel comfortable, challenge any assumptions or misconceptions
that you may hear about people who identify as LGBTQIA+

O Don't leave calling out inappropriate behaviour to LGBTQIA+ people alone.

Be Involved

O Attend LGBTQIA+employee network events - everyone is welcome!
O Celebrate events that mark days of LGBTQIA+ significance with your colleagues and post your

support on our facebook page or Intranet site

ABC 11™ February 2022 Submission
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15 Feb - 3 March 2019 Australian Pride Network 31 March 2019
Mardi Gras Days of Significance and International Transgender Day
celebrations calendar of Visibility
.. I &
International Day against PRIDE Month
Homophobia, Biphobia and
Transphobia (IDAHOBT)
30 August 2019 23 September 26 October
Wear it Purple Day Bi-Visibility Day Intersex Awareness Day

Australian PRIDE Network | Wear It Purple | Mardi Gras | IDAHOBT | Bi Visibility Day | Intersex awareness

day
Be Informed

O Participate in available LGBTQIA+ training at work

Be Mindful

0 Don't assume everyone is straight/heterosexual

O Use this page and the external resources provided OR speak to a member of the PRIDE team to
educate yourself in the terminology and unique issues faced by the LGBTQIA+ community

O Take time to learn about the history of the LGBTQIA+ community

ABC 11™ February 2022 Submission
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O Ask if people have a 'partner' rather than a husband/boyfriend or wife/girlfriend, this gives the
LGTBQI+ people the option to tell you and doesn't put them in a difficult situation.

O Don't exclude LGBTQIA+ parents by assuming LGBTQIA+ people don't have children

O Never 'out' someone without their permission

Additional Resources

O Let's Talk Gender: A closer look at Gender Diversity within the workplace

O A Managers Guide to LGBTI workplace inclusion

O Employers Guide to Intersex Inclusion

O United Nations Standards of Conduct: Tackling Discrimination against Lesbian, Gay, Bi. Trans &
Intersex People

LGBTI Domestic & Family Violence

O
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Evidence b/ ABC Pride LGBTQIA+ Awareness training online training available for all staff but mandatory for new starters. See key slides that
reference as evidence the references to being an ally and further links to guidance and information;

ss 47E(c) & 47G(1)(a)
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ANNUAL SUBMISSION: 2020 VISIBILITY OF INCLUSION INTERMEDIATE

2 points
Leadership has formally recognised and communicated the work of employee/s across the organisation, regarding their internal contribution in LGBTQ inclusion
within the workplace.

Note: This excludes PiD communications around AWEI Awards — but can include your leadership’s formal internal recognition of the contribution made by
employees.

Please provide evidence.

ABC Pride Annual Awards
2021

Invite all ABC employees to nominate colleagues for the awards, circulating through ABC wide communications and division newsletters.

s 47G(1)(a)

L I

A7E(T)

Award ceremony was held as a virtual event with over. attendees featuring, of
ABC and ABC Pride Sponsor, SFZ R -~ 37 - ™2

other key contributors to the ABC.

ABC 11™ February 2022 Submission
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We have an LGBTQ intranet page that clearly identifies LGBTQ people or allies who can be contacted for a confidential and informal discussion regarding being an
LGBTQ employee within the organisation. This is over and above any HR or grievance contacts and confidentiality must be assured.

Please provide a screenshot of where this information is provided. If the contact is not clearly communicated as CONFIDENTIAL, full points will not be awarded.

Evidenced a list of names are provided and highlight that they are available for confidential conversation.

The list is a combination of ABC Pride and P&C trained allies that also participate in ABC Pride.

upport for LGBTIQ+ Employees

ss 47E(c) & 47G(1)(a)
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INTERMEDIATE
Max. 2 points

As the initial source of information for LGBTQ employees, our LGBTQ intranet page clearly articulates:
a) the process for formally reporting workplace LGBTQ bullying/harassment
b) available LGBTQ friendly support (should this occur)

For full points, please:

(a) provide a screenshot of where this information is communicated on the network or LGBTQ diversity page.
(b) clearly show LGBTQ friendly support avenues

a/ This is the formal process for reporting a workplace LGBTQIA+ bullying/ harassment matter. See the workflow below.

ss 47E(c) & 47G(1)(a)

)(@)
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s47G(1)(a)
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Detailed the Additional Points section | have also highlighted the ABC Diversity Advocate Network which has brought together diverse employees,
provided training so that that can provide guidance and support to LGBTQIA+ and other diverse staff with any grievances matters they may have. This
network of people works to ensure that the unique elements that diversity can bring to a matter are valued and considered into the matter. (use search

work Diversity Advocate Network to jump to this to review)

ADVANCED
2 points
We have internal LGBTQ social media streams or any other means by which we can engage staff in conversations and post items of interest in regard to our inclusion

work (may include but is not limited to Yammer, Twitter, Facebook, SharePoint).
Please provide screenshot evidence of such posts and/or conversations on your social media streams.

ss 47E(c) & 47G(1)(a)
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SECTION 5: TRAINING, AWARENESS & PROFESSIONAL DEVELOPMENT

Please do not include compliance training covering anti-discrimination policies or training within events. Both of these are covered elsewhere.

FOUNDATION
F F 2 points
We have made face-to-face LGBTQ Awareness / Inclusion / Ally Training available to all employees within the assessed calendar year. This would include any

interactive training conducted via internet technologies (i.e. WebEx, Zoom, Teams, etc).

Name of Trainer or Provider:

[ Our trainer is accredited by or from Pride in Diversity

Length of training:
Date/s:

Number of attendees approx | FEEIE)
that will have gone through

this training:

Evidence of training | Diversity Advocates Network Ally Training — screen shot of training session.

undertaken (one piece

Invitation to attend the session via the internal Teams page

ss 47E(c) & 47G(1)(a

required):
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s 47G(1)(a)

Copy of presentation or
outline of training covered:

O

s [ o |

O

How to be a great Ally for LGBT+.
This training provided practical tools and tips that everyone could begin adopting to better support the LGBT+
community. Employees were invited to click on a link to register for the online session with 7N

The 8 areas included in the ally training;

Understanding terminology, myths and challenges
Awareness of language and assumptions

Role model person-centred language

Privacy and confidentiality

Advocate for inclusion for all

Willingness to play a part

Visibility

Intervene when inappropriate language & behaviours occur

This is a Pride in Diversity training session.
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| ANNUAL SUBMISSION: 2020 TRAINING, AWARENESS & PROFESSIONAL DEVELOPMENT | FOUNDATION

2 points

 29. Online Training
We have LGBTQ online training modules or pre-recorded content that can be accessed by employees throughout the assessed calendar year.

Name of Online Training or | Online module: LGBTIQA+ Awareness Training — mandatory for all new starters
video: | Video: Ally Training with a focus on Transgender and LGBTQIA+ Awareness Training

Length of the LGBTQ component | EEIECIQIE)]
within the video/training:

Where employees can access | Please provide screenshot of where this training is accessed.
this training : | see extract from the ABC Pride - Ally landing tile direct at the top of the page so it is easy to located and access.

s 47G(1)(a)

ABC 11™ February 2022 Submission . . .
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s 47G(1)(a)

Tracking:

Copy of the module or a brief | V/ideo outline:

outline of it's LGBTQ content. | 1\ +5 be a great Ally with a focus on Transgender individuals’.

This training provided practical tools and tips that everyone could begin adopting to better support the transgender

community. Employees were invited to click on a link to register for the online session with. Employees
were also invited to contact with any questions.

The 8 actions included in the ally training included;
Understanding terminology, myths and challenges
Awareness of language and assumptions

Role model person-centred language

Privacy and confidentiality

Advocate for inclusion for all

Willingness to play a part

Visibility

Intervene when inappropriate language & behaviours occur

ABC 11™ February 2022 Submission )
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This is a Pride in Diversity training session.

Online module mandatory for all new starters

Key topic areas covered in the training;

What do we mean by LGBTQIA+

The experience of LGBTQIA+ people

Building an inclusive culture — including how to be an effective ally

ABC 11™ February 2022 Submission
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ANNUAL SUBMISSION: 2020 TRAINING, AWARENESS & PROFESSIONAL DEVELOPMENT ADVANCED
30. Professional Development for LGBTQ Employees Max. 2 points
Outside of the Pride in Practice Conference within the assessed calendar year, we have either:

(a) provided LGBTQ people with LGBTQ specific leadership training, internally or externally (excludes conferences unless specifically dedicated to LGBTQ
leadership development)

(b) put processes in place to ensure that there is LGBTQ representation within talent devel 1t programs.

P

Please provide evidence for the one selected item above. If you can provide both, please add the second item to the ADDITIONAL WORK section at the end of this
submission.

Option b/

ABC Mentoring program continued to be more inclusive of ABC LGBTIQA+ Community members with improved alignment to the needs of
diverse communities including LGBTQIA+ members. This resulted in various suitable matches an example of this was our ABCQueer|
Epmviding mentoring to a

Below is evidence of this explicit call out for LGBTQIA+employees to apply for the roles. Also provided is some extracts from the Mentoring
Guide-book.
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ANNUAL SUBMISSION: 2020 TRAINING, AWARENESS & PROFESSIONAL DEVELOPMENT ADVANCED

31. LGBTQ Inclusion Training Plan Max. 4 points

We have a strategy or training plan in place to specifically address LGBTQ inclusion and/or awareness training for all employees.

Please provide:
(a) a copy of the strategy
(b) outlined progress made throughout the assessed year

Evidence a/ a copy of the learning strategy - please draw your attention to the items highlighted in yellow and the blue arrow which
demonstrate the inclusion of LGBTQIA+ Awareness training focus.

Appreciate these screen shots are small please see the Appendix 15 attached for details.

Context Research and best practice
Dty Forum o S ) Not 28 D traimin ually effoctive. Analyses In recent years shaw that
f rdng 1o h S rsity 155085, al Ining are g ve. recent years s
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TExisting D8I learning tools and resources

A Listof Extsting D8l Learning tooks and resources.
®

) E )

D&l learning themes identified as priority at the Diversity Forums
v Indigencus Cultural Awarenoss

= p—
— D D —— - NN
o e e Tt M e s St e
L S by e —
=

VBRI + Mo o 4 O, M (VW ) o SR 0 e PO
o ST SIS ST I e e -

* Cultural Competonce
* Dealing with racism in the workplace (for managers)

o A st e
sy

Hunu

— I
T 7 LGBTQls awareness

LU b

i

¢ Disability xwarencss
* Workplace Accessibility
* Mental Health awareness

v Awvarencss of ABC D&I goals, targets and strategy

Note that a priority within this strategy is the LGBTQIA+ T
Awareness training which has been delivered and is now a Preventing discrimination. bullying and harassment
mandatory training issued to every new starter. " Inclusive leadership i '

Other training available online included the LGBTQIA+ Ally training with a focus on transgender that was a record session that Pride in Diversity facilitated
for the ABC and is available for employees to complete at a time convenient for them.

Secondly we launched Employee Essential training that provides all employees with awareness of the differing policies that are available to ABC
employees including Affirmation Leave. This summary just provides a high-level description but demonstrates the focus on ensure that all employees
understand their employee benefits available including the Affirmation Leave and explicitly covers this in this course.
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ANNUAL SUBMISSION: 2020 TRAINING, AWARENESS & PROFESSIONAL DEVELOPMENT ADVANCED
32. LGBTQ Conferences, Seminars and Events 2 points

Within the assessed calendar year, we have provided opportunities for employees to attended external dedicated LGBTQ conferences, seminars or events.

Note: This may include but is not limited to the Pride in Practice Conference, Regional Reach or Sapphire Events, or external LGBTQ panel events. This does not include
roundtables or social networking events.

Please provide evidence.

The ABC are proud members of Diversity Council of Australia and NEEOPA who both offer extensive resources and events covering all diversity groups
include the LGBTQIA+ Community. Throughout the year several events are communicated to the business and shared through newsletters and network
emails.

Event One: ACON’s Pride in Practice

2021 Pride in Practice Online Conference

Important Information for Delegates

oear [N
We are officially a few days away from the 2021 Pride in Practice Conference, coming to you fully
online from Monday 22nd - Wednesday 24th November 9:00am - 5:00pm (AEDT), with our

Sport Hub stream fully dedicated to Sport Inclusion on day 3.

We would now like to take this opportunity to share a few essential details in the lead up to the event.
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Event two: DCA explored intersectionality of Gender and Indigenous which included diverse sexualities and diverse genders. The panel included queer
women expressing their experiences of how this intersectionality impacted their ability to navigate the workplace.

Aboriginal and Torres Strait Islander women are underrepresented in the Australian workforce and not much is known

about the experiences of these women at work that may be driving gender in

Event Location, Date and Time
Please note: Online events are time. Ple; the calendar entry from the link provided for the correct time in your region.

Gari Yala: Understanding the intersection of gender and Indigenous identity at work
Tuesday October 26th 2021 2:30 PM- 4:00 PM

Participant Role On-line Attendee

Cisco Webex
Online,
1n 2020 the Gari Yala project documented the workplace experlences and recommendations of over 1,000 Aboriginal and || Australia
Torres Strait Islander workers. This follow-up report looks at the resuits from this survey through a gendered lens
providing a deeper understanding of the intersection of gender and Aboriginal and Torres Strait Islander identity in the
workplace. Regi ing to attend li

Mary Wooldridg

O'Leary will moderate the discussion around the report findings with our guest panel including:

ector, Workplace Gender Equality Agency will open the event and DCA's Research Director Dr Jane

1. Dr Olivia Evans, Indigenous Postdoctoral Research Fellow, Research School of Psychology, Australian National

ous Workforce Diversity) at Jumbunna Institute of || Last Name -

Indigenous Education and Research at University of Technology

University,

2. Nareen Young. Industry Professor, Indigenous Policy (Indig

3. Jason Mifsud, Head of First Nations Affairs & Enterprise at Wesfarmers, and the Founding Director of Mifsud

Job Tide —

4. Jinny-Jane Smith, Founding Director + Secretary, BlaQ Aboriginal Corporation.
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SECTION 6: EXECUTIVE LEADERSHIP & ENGAGEMENT

Please note: Different titles are used when referring to the most senior executive. For the purpose of istency within
are referring to the most senior executive in your organisation within Australia.

b , in defining CEO or Equivalent, we

If you have a CEO or equivalent, or Senior Leader/Executive highly active in promoting and supporting LGBTQ inclusion (as an LGBTQ individual or an ally), please consider
nominating them for the following Awards (where applicable):

e  Executive Leadership Award

e CEO of the Year Award

ANNUAL SUBMISSION: 2020 EXECUTIVE LEADERSHIP & ENGAGEMENT INTERMEDIATE

33. Executive Sponsor or Champion Max. 2 points
We have a visible and active Executive Sponsor or Senior Champion for LGBTQ inclusion who has both:

a) contributed to the LGBTQ strategy

b) is engaged in tracking performance progress against the strategy throughout the year

For full points, please provide evidence for all parts to this question:
a) specific contribution to the strategy
b) level of engagement, tracking progress against the strategy (signed statement by the Executive as to their role in development / tracking will suffice)

s 22 is the Executive Sponsor who meets with the ¥ meet on a monthly basis to discuss
the ABC Pride progress against strategy. ] is an extremely active Sponsor and makes visible efforts to demonstrate g support and advocacy.

In terms of contribution to Strategy —as an active sponsorjigi] has provided guidance and input throughout the revision process.

And

Tracking performance progress against the strategy is visited on a monthly basis.
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ANNUAL SUBMISSION: 2020 EXECUTIVE LEADERSHIP & ENGAGEMENT
34. Executive Advocacy

Within the assessed calendar year, Senior Executive(s) within our organisation have:
a) advocated for LGBTQ inclusion at an executive
b) advocated for LGBTQ inclusion at an executive or
c) attended at least two of the Pride in Diversity Executive Allies Forums within the assessed year _

Please provide evidence for one of the above.
If you can provide evidence for two or more of the above, please add the additional item/s to the ADDITIONAL WORK section at the end of this submission.

ADVANCED
2 points

Assessor message: | have provided multiple examples here as | am unsure of the weight you would place on anyone of these items. There are many
examples but some seemingly insignificant and would not want to miss out on the points if | misjudge the example that | use. So apologies | appreciate
its not ideal that you then need to review each.

a) Example of a) advocated for LGBTQ inclusion at an executive _
ABC Exccutive Advocacy isfrom the top -z

Featured in a public facing article that would have been shared far and wide with external peers This article demonstrates these executives celebrating
the ABC being awarded the broadcasting and radio rights for Mardi Gras and World Pride.

In the release Y72 <*rress their advocacy for the LGBTQIA+ Community in explicit statements which | have underlined.

ABC 11™ February 2022 Submission

Page 139 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1 p"de d 'Ver5|ty



Document 11

Sydney’s Mardi Gras comes home to the ABC

The Sydney Gay & Lesbian Mard: Gras Parade will be broadcast on ABC Radio and ABC Television from next
year in a three-year deal

The ABC has also been given broadcast rights to WorldPride. to B held in Sydney in February and March
2023

ABC Managing Director. David Anderson said he was delighted the ABC would once again be host
broadcaster of the Parade. “This is a homecoming for Mardi Grag. The ABC was the first broadcaster to
televise Sydney Mardi Gras in 1994 We've waited 28 years for it to return and from 2022 onwards, we will

provide coverage of Mardi Gras that only the ABC can, without commercial interests.”

The ABC has been given both the television and radio rights to the event until 2024, with triple j named as
the host radio broadcaster

It is important that wherever you are in Australia, you have the opportunity to take part in this significant

cultural event and can celebrate the diversity that exists in Australian communities,” Mr Anderson said
"For us to be able to reflect Australia’s LGBTQH community to themselves and to the whole country is
incredibly important.”
Y portant. ~
A

ABC Charr, Ita Buttrose said: "Who else but the ABC can do justice to Mardi Gras? The decision to first

broadcast the Parade in 1994 paved the way for other media to cover the event and since then the ABC has)
been proud of its support of th

LGBTQH community in Australia

“We are the natural home for Mardi Gras. no-one else can take this event to so many Australians in so many
places and in so many ways.”

Sydney Gay and Lesbian Mardi Gras CEO, Albert Kruger. said: "We're thrilted to have the ABC join us as our
broadcast partner for the next three years. Our national broadcaster has been a long time champion of
LGBTQI+ communities, and we are proud to partner with such an icon of the Australian me

ha landscape
whose values and ethics align with our own. We look forward to working alongside their talented and
committed team to amplify the diverse voices of our LGBTQI+ communities, as well as share our ston

with the rest of the country”™

ABC 11™ February 2022 Submission

Page 140 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1 — Doc. 1 of 1



b) Example of b) advocated for LGBTQ inclusion at an executive level internally amongst peers

S

Internal advocacy — | have provided two example here as | think they are both quite differing and share insight into the extent of advocacy.

As a symbol of support and advocacy S22 took ur the role of Executive Sponsor for the LGBTQIA+ employee network group — ABC
Pride.
2020 saw the departure of the existing Executive Sponsor and (2 sterred in and took on the role of Acting Executive Sponsor for the ABC

Pride network and some months later affirmed his role as the Executive Sponsor. This was a very clear message to both internal peers the commitment
and focus that JZZj extends to the inclusion of the LGBTQIA+ Community. JZZJ regularly defends and holds the line on our workplace and content
focus initiatives adopted to increase the representation of LGBTQIA+ Stories in our content.

The ABC receives a volume of complaints that and request for information under the Freedom of Information Act— all of which requires a significant
amount of time to respond to. On top of thigEZl is required to attend Senate Estimate hearings which often table questions of concern about the ABC
inclusion practices of the LGBTQIA+ Community. These extend to the amount of money spent, hours invested and policies such as the gender affirmation
paid leave JEZJ] publicly talks to these questions and continues advocate for the community in a bold and unapologetic way.

Below is an internal announcement o] appointment to the Exec Sponsor role.
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b)Example of b) advocated for LGBTQ inclusion at an executive level internally amongst peers

Evidence of SZZ 2cvocating for the LGBTQIA+ Community at the board level with a written recommendation letter from 3@
IR 2 Sccific evidence is underlined.

Extract from letter of recommendation
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Option c)

our 7 Hos oxternally advocated for LGBTQIA4, in particular the transgender community in the Senate Estimates that
were held in November last year.

s 47E(c)
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ANNUAL SUBMISSION: 2020 EXECUTIVE LEADERSHIP & ENGAGEMENT ADVANCED

35. CEO or Equivalent Communications 2 points
Within the assessed calendar year, our CEO or equivalent has sent formal communications to all employees comprehensively discussing progress made in LGBTQ
inclusion work and its importance to the organisation. This may be CEO communications prioritised on intranet pages or within a CEO newsletter (beyond social

1:

, award ar ts only).

Please provide the most comprehensive communication sent out by your CEO (or equivalent) to all employees in regard to your work in LGBTQ inclusion.

Highlighted by the blue box on the ABC wide intranet communications screenshot provided below of Sz G forma!y
communicating to ABC employees the progress we have made towards becoming more inclusive of LGBTQIA+ community members across our
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workforce and audience platforms.

s 47G(1)(a)
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ANNUAL SUBMISSION: 2020 EXECUTIVE LEADERSHIP & ENGAGEMENT ADVANCED
36. CEO or Equivalent Speaking at Events 2 points
Our CEO or equivalent has spoken at LGBTQ events held by our organisation, either internally or externally.

For full points, all of the following must be provided:
(a) evidence of the individual speaking at the event and approximate duration of speech
(b) brief outline of event purpose and typical audience
(c) approximate attendee numbers

ABC Pride Annual Awards event

Event purpose to recognise and celebrate employees who have made significant impacts to the progress of becoming a more inclusive workplace and
telling more diverse stories with LGBTQIA+ themes.

The purpose of speaking was to recognise and celebrate the hard work that the ABC has put into creating a more inclusive workplace and more
diverse content featuring rich stories about the LGBTQIA+ Community. spoke sharing a progress wrap up of the year recognising the contribution
of the ABC Pride network.

He spoke for around 5-7 minutes

s 47E(c)

Attendee numbers was over.
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. AB€ Pride Annual Awards

2021
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SECTION 7: DATA COLLECTION & REPORTING

ANNUAL SUBMISSION: 2020 DATA COLLECTION & REPORTING INTERMEDIATE
37. Employee Data Analysis Max. 3 points
Within our annual engagement, pulse or diversity surveys, either for the assessed calendar year or year prior, we have:

a) included questions in regard to one’s sexual orientation, gender identity or whether or not someone is intersex, AND

b) analysed and reported on LGBTQ engagement data alongside other diversity demographics or overall population statistics

For full points, please provide:
a) details of when that data was last collected — November 2021
b) a copy of the questions used to identify LGBTQ population —Survey conducted in partnership with DCA and questions to identify LGBTQ population below
c) an overview of comparative findings or analysis as compared to other internal populations see slide extracts below

A/ The ABC conducted an employee survey in§g 47G(1)(@) hich included questions in regards to one’sexual orientation and gender
identify

And

B/ we have analysed and reported on the LGBTIQA+ engagement data alongside other diversity demographics which covers 8 different groups
(Indigenous, CALD, Age, Gender & Sexuality, Disability, Religious Affiliation and Carers) for other participating organisation benchmarks.

The survey is conducted by Diversity Council of Australia and SRIEEIQIE)

s 47G(1)(a)
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Inclusion@Work DCA Member Index

Extracts related to gender, LGBTIQ+ questions that were asked in the survey:
Question numberm

Which of the following best describes your gender?

Next relevant question is — there were a couple in between each.

Question numberm/lre you, or do you identify as LGBTIQ+ drop down menu provides user with these options;

s 47G(1)(a)
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Some of these findings are included below;

Diversity Council Australia
Inclusion @ Work Index

07 December 2021

Exclusive behaviours
amert

Witnesss 5 i Erff:‘.umve be fw\ours
s 47G(1)(a) .
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ANNUAL SUBMISSION: 2020 DATA COLLECTION & REPORTING ADVANCED

38. LGBTQ Analysis 3 points
Within the assessed calendar year (or year prior), we have specifically asked, investigated or assessed one of the following:

e if LGBTQ employees are directly or indirectly disadvantaged at any stage during the recruitment process
if LGBTQ employees are directly or indirectly disadvantaged in talent gement pr or career progression

if there are discrepancies in attrition rates between LGBTQ and non-LGBTQ employees
if within gender aggregated data, we include non-binary employees and if not a proposed plan of action
if internal engagement or AWEI Survey data show any “most in need” areas to focus on, resulting in a plan of action

Please provide evidence for one of the above, including a plan of action where stipulated. Points will be given for one of the above.

If you have done work in more than one of the above areas within the assessed year, or year prior, please add such work to the ADDITIONAL WORK section at the end of
this submission.

Analysis of the 2020-21 AWEI Survey results helped identify the areas in “most need” the graph extracts below are from the Survey data analysis and
outline the areas of focus. This included the need for continued education and raising awareness around gender diversity as there is still almost of
the respondents who believe that there are only two genders. Other findings are listed on the slides below;
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s 47G(1)(a)
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SECTION 8: COMMUNITY ENGAGEMENT

Please note: For this Submission, we will be accepting evidence only regarding one such event/instance for each question within this section, respectively (as opposed
to two). If you have more than one example to evidence for the questions within this section, pl pl add the additional item/s to the ADDITIONAL WORK section
at the end of this submission.

ANNUAL SUBMISSION: 2020 COMMUNITY ENGAGEMENT INTERMEDIATE

39. Employer Branded Participation at Community Events 2 points
Within the assessed calendar year, we held stalls at LGBTQ community events or participated in pride parades under our employer/company branding. (This may
include online community events with prominent employer branding.)

Note: This must be a targeted branding exercise, over and above employees wearing corporate t-shirts but not contributing formally to the event.

Please provide evidence of branding displayed at one such community event, including online community events.

Through 2021 around Australia the ABC participated in a number of major community events some of which will be recognised in the additional points.

As evidence for this question | have referenced our involvement in the community event ‘Feast’ in Adelaide held in November 2021 — ABC Pride had an integrated
presence with ABC Radio Adelaide’s weekend presen ter who hosted an outdoor broadcast from the festival.

The ABC had several employees attend the event to answer questions and share information about ABC Pride and as you can see from the picture promote ABCQueer
newsletter.
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ANNUAL SUBMISSION: 2020 COMMUNITY ENGAGEMENT INTERMEDIATE

40. Pro-Bono or Financial Support: LGBTQ Charities/Organisations 2 points

Throughout the assessed calendar year, we have provided pro-bono or financial support to LGBTQ charities/community groups. (This includes sponsorships of
events, publications or pro-bono dation/ support. Fundraising is covered in Q41.)

Please provide evidence of one such instance.

Evidence of again for the second year hosting the Pride in Practice CEO Panel discussion.
See below promotional write up and thank you note from 7N

CEO PANEL

Facilitated by Pride in Diversity

Change is delivered from the top of an organisation yet
executed throughout. Pride in Diversity is honoured to bring
together four of the most inspiring Chief Executive Officers in
Australia today. Each has led their organisations to operationa
excellence, and all recognise the role that inclusion plays

in achieving that. These four CEOs have articulated the
business case for LGBTQ workplace inclusion, and each
have adroitly brought along key stakeholders, including
diverse staff, boards, shareholders, and other interested
parties on this journey. The annual CEO panel, facilitated

by the incomparable & 22 is one of the
highlights of the conference every year. Don't miss it!
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INTERMEDIATE
2 points
Throughout the assessed calendar year, we have engaged in fundraising for LGBTQ charities / communities / groups. (This may include the support of any LGBTQ
charity groups within workplace giving programs.)

Please provide evidence of one such instance. (This can be a letter of appreciation, certificate, receipts or confirmation of funds raised issued by the charity/group.)

s 47G(1)(a)

IDAHOBIT Day - employees were invited to donate

money toRUSOICI N d/or RUSQICorganisations.
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SECTION 9: SURVEY

ANNUAL SUBMISSION: OPTIONAL SURVEY PARTICIPATION OPTIONAL

42. Survey Participation 2 points
[0 We are participating in the 2021 AWEI Survey. Please note:
®  Partial points will not be given. Full points will only be obtained for the following:

o Medium Employers (501 — 2000 employees): if 50 or more survey responses are collected
o “

o Significant Employers (8001 or more employees): if 200 or more survey r llected

are

P

Please note: the more respondents you have, the more substantial data you will receive. The purpose of the AWEI Survey is to provide you with significant information on
the impact of your inclusion initiatives and allow you to benchmark against the national dataset.

S 47G(1)(a)
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SECTION 10: ADDITIONAL WORK

This section allows you to describe and provide evidence for any additional work completed throughout the assessed calendar year:

(a) that has not already been included within this index submission

(b) that you believe is significantly over and above what a particular question or index topic is looking for

e IMPORTANT: PLEASE COMBINE ALL RELATED INDEX WORK INTO ONE ROW. For example, if you wish to claim for signficiant training, list all LGBTQ training within
one row under the Item Name of “Training.” Only 1 point is available for all work pertaining to a particular topic/area — PLEASE do not split similar areas of index
activity over multiple rows.
Please add additional rows regarding different areas of work, as necessary. Note: A maximum of 15 points (15 items) may be obtained in this section. Should you
submit more than this, you will still only be eligible for the same Maxmum points.

Throughout the assessed calendar year, we have provided pro-bono or financial support to LGBTQ charities/community groups. (This
includes sponsorships of events, publications or pro-bono accommodation/venue support. Fundraising is covered in Q41.)

ss 47E(c) & 47G(1)(a)

Name Here]

Item 43a
Pro-Bono
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Item 43b
Employee
network group
/ resources

Diversity Advocate Network — launched

By way of context in later part of 2020 ZJl] conducted a series of diversity forums where he met with ovefgER ABC employees which included a
session dedicated to LGBTQIA+ Community members. A number of concerns were raised which included SEYE(®)
s 47E(c)

The network was established to support LGBTQIA+ and other Staff to deal with issues of homophobia, biphobia, transphobia and intersexism and help to create
a more safe and inclusive workplace culture for ABC employees.

This network members receive an investment of training which included (evidenced earlier in the submission) Pride in Diversity Ally training (delivered by
-) along with other workshops that we do with this group so that they are well informed and educated about the unique issues affecting LGBTQIA+
individuals in the workplace and society more broadly.

| think it is important to highlight that this network goes beyond emotional support and works with our Legal employment relations team, HR business

partnering team and Managers to ensure that diverse staff issues are addressed in a way where they are safe and heard. EYEG)
s 47E(c)

s 47E(c)
s 47E(c)

This network which includes diverse representation has begun building a bridge of trust and safety for LGBTQIA+ individuals to speak up if there are issues and
gain professional support to navigate the processes.

Members of the ABC workforce self nominate to be part of this network and you will note on the screen shot below highlighted in the yellow box 7}
nominated ¥ to be part of this network and provide this support for the community. has also

been nominated for an individual award)

The screen shot below is an internal intranet article with a photo of the inaugural launch meeting that attended to show his support and
welcome everyone to the network and entrust his confidence and highlight the importance of creating a safe and inclusive workplace for all.

ABC 11™ February 2022 Submission

Page 160 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1

pride ndiversity

Document 11



Document 11

ABC 11™ February 2022 Submission

pride

Page 161 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1



Community
Engagement -
Charitable

ABC Kids donated a backstage and VIP tour of the Playschool set with afternoon / morning tea and Auctioned to the highest bidder at the event.
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Employee
Resources

Allies of Trans
and Gender
diverse people

ABC Pride regularly and consistently publish articles to promote education and awareness to support gender diverse individuals. Below is a screen shot of an

article outline the importance of Pronouns.

Sark omeraas

WHY PRONOUNS ARE IMPORTANT

A couple of recent articles on the ABC website have touched on the issue of why
pronouns are important, in light of some changes on Instagram

RRTICLE . tells the story of

who was one
of the many thousands of social media users who added gender pronoun.
Instagram profiles when the social media piatform unveiled its latest feature
tagram, which is owned by Facebook, now gives users the option to add up fo
four gender pronouns to their profile which can be edited or removed at any time

Insi

ARTICLE ..notes not all members feel safe enough to use the
tells the story of nginally from Tonga, who is

new function. The a

said being openly queer in his community was “a difficult lifestyle”
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Strategy &
Accountability

LGBTQIA+
inclusion
promotion

Building on the success of the ABCQueer Instagram channel the ABC has launch an ABC Podcast called Innies + Outies.
Launched in 11™ Oct 2021 on National Coming Out Day

This podcast has also been converted to radio stories to reach regional communities — it features extremely diverse topics including faith, relationships with

families and cultural considerations.

Whilst this content is available to all Australians this was also included in the ABC Pride newsletter and is celebrated on the ABC mainstream intranet too. The
investment in resources to make this podcast come to life is an action orientated commitment from the ABC leadership that the LGBTQIA+ Stories are
important and they do need to be shared.

INNIES +
OUTIES

A

NEW QUEER PODCAST COMING IN OCTOBER

innies + Outies is an upcoming ABC podcast featuring stories from diverse
LGBTQIA+Ausiralians about coming out or staying in. Hosted by ABCQuzer's Mon
Schafter. the podcast will launch cn National Coring Out Day on October 117,

Each of the episodes features stories based arourd a parficular thems — from
coming outin high scheol, quesr comediars, to LGBTQIA+ folks who cheose to stay
in. Guests range from well-known queers like Rhys Nicholson and Kerryn Phelps,
fo atrans doctor warking on the frontline of COVID, and ateacher who started the
first ever prde group in one Australia’s most homophabic regions.

Foliow ABCQueer for updates and vre'll keep you posted on here too!
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Community The ABC has created a workplace culture that is widely recognised and experienced as a safe and inclusive place to work for LGBTQIA+ individuals.
Engagement This article published by Star Observer recognises the large number of LGBTQIA+ community members that are presenting on the ABC screens and radios. This
and Visibility

is reflective of the ABC’s long standing efforts to create a safe and inclusive workplace that is recognised publicly and more importantly all these individuals are
visible role models to younger LGBTQIA+ Community across Australia including regional and remote communities.

https://www.starobserver.com.au/news/these-journalists-queering-australian-newsrooms-are-out-proud/205285

star.-observer

s |
THESE JOURNALISTS QUEERING AUSTRALIAN
NEWSROOMS ARE OUT & PROUD

LATEST NEWS

.
3]
=

QUEERING AUSTRALIAN NEWSROOMS

Alargs number of ABC presenters have been highlighled in the Sydney Star
Clserver as Joumalsts queering up the newsicoms™. RN Breakisst's Fran Kelly
and Hamish Macdonald, RN Crive's and ABC News' Afternoon Breefing's Patricia
Karvalas ABC News Eraskfasfs Nate Byrne, ABCQuaars Mon Schafter, snd ABC
Central Victo

James Findlay were amongs! Ihoss mentionad in the aricks

e | s my face here hahe. Honoured 1o be in the company of
57 3210 James Findiay on the ABC Fride Facebook Group

DS SRAMISare-utr oud 205207

ABC 11™ February 2022 Submission

Page 165 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1 prlde d IverSIty

Document 11



Community — ABC Presenter — hosted session: Reaching Australian, Telling Our Stories.

engagement —
Pro bono

2021 CONFERENCE PROGRAM

s 47E(c)

Deloitte

ountry and num Sponsor Addre P M

Capgemini (Employer of the Year 2021

clling mnies, The ABC (Australian Broadcasting Corporation) |

f Ex Pride In Diversity
ALIA HOOM cion 1C - A OM

b yond nders, Sexes and Sexualiti

Woolworths Group & Coles Group Clifford Chance RMIT University

i At i Prick

J Jniing l I J w
! Live Inquiry Initiative Media
Macquarie Bank University of Canberra
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Email of thanks from 52 for the Presentation

qP PRIDE pstiivs
A IN PR_ACTICE
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Training, In response to the high amount of cyber abuse that ABC staff in particular our LGBTQIA+ and other diverse staff were experiencing the ABC held a Cyber Safety
Awareness & summit where experts including the LGBTIQA+ community members who have been highlighted in red below talked about their experiences and what they do
Professional to keep safe and self care.
Development -
==Mllss A7E(c) & 47G(1)(a)
development
for LGBTQ
Employees
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Community
Engagement -
Pro Bono

RN’s Fran Kelly facilitated a discussion at the Ras Pride Weekender held in June 2021. This was in partnership with Equality Australia

Q Q

Sydney Gay and Lesblan

MARDI GRAS

QUEER THINKING | —

Saturday 19 Ju FREE - BOOKINGS REQUIRED |
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SO AFE £ 1ALV INOEY

Three CEOs
with Fran Kelly

T

oo s Pt
NEW DATE FOR THREE CEOs SEMINAR HOSTED BY FRAN

This event was onginally planned for June 28, but was postponed due 1o the
evolving COVID-19 situation in Sydney The event will now be held on Friday 10
September from 1 30pm - 2 30pm

ABC Radio National's Fran Kelly will explore the topic of what it will mean to be an
inclusive employer in 2030 and how we will get there with three of Australia’s most
nfluential CEOs.

* Matt Comyn - Managing Director & Chiel Executive Officer, Commonwealth
Bank of Australia
* Jennifer Westacott AO - Pinnacle patron and Chief Executive Officer,
Council of A s
* Alan Joyce AC - Finnacle patron and Chief ive Officer &
Diwrector, Qantas.
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Community
Engagement —
visibility

ABC represented at the Chill Out Festival — here is some promotional and actual images from the day with ABC representing.

ABG RADED WILL BROADCAST FAGH CHLLOUT

Patricia Karvelas, ABC radio
presenter, current affairs
journalist and politica
correspondent was the Festival
Ambassador for 2021.

Hosted in-conversation events
including two panel
discussions about i/ “How to
win the next LGBTQI political
battle”. And "Are We OKAY?"
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LGBTQ
Employee
Network -
Intersectionality

s > R s story, Thrive includese JEglstory.
Note the article below was circulated internally and as you can ZZJljwas recgonised as an ABC Pride member.

s 47E(c)
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LGBTQ
Intersectionality
- LGBTQand
Aboriginal,
Torres Strait
Islander or
Indigenous

Published in the ABC Pride newsletter celebrating as an Indigneous person. The network taking the opportunity to celebratae all LGBTQIA+ diversity.

s 47G(1)(a)

ABC 11™ February 2022 Submission

Page 173 — AWEI2021 STANDARD EMPLOYER SUBMISSION (501 or more employees) —v1.1—Doc. 1 of 1

pride

Document 11



Community
Engagement —
visibility

ABC PRIDE AND ABCQUEER ON ABC NEWS BREAKFAST

Even though he was officially 72 tuned up to work last Friday, for some live crosses from the Sydney Cricket Ground about Mardi
Gras on ABC News Breakfast.

The first cross at about 7.40am, was with 72l \Who spoke about the participation of ABC Pride in Mardi Gras, and about the ABCQueer
Instagram account. They were also joined by four people from ABC Pride who were preparing to march. You can check out more photographs and video

of the live cross on the FEY{EIEE))

Radio session too;

also appeared on Editor's Choice with 72l te'king about the many different people covered on ABCQueer from across the
LGBTQIA+ communities. You can listen to it /download it from here.
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LGBTQ Sharing stories of intersectionality within the ABC Pride network — ABC Queer held a panel discussion about cultural appropriation and racism in Australian
Employee drag.

network /

resources: S 2 2

Intersectionality

ABCQUEER LOOKS AT DRAG AND RACISM

Afew issues have recenfly come o light involving some of the performers appearing
on the upcoming Rupaurs Drag Race Down Under. 25 well as other ansts in the
Ausiralian drag commundy.

n the l2ad up to RuPaul's Drag Race Down Under, ABCQueer spok with

copriation and racem in Australian drag

You can see the video of the panel on the AGCQueer instagrarm account

hitps: v in JOXI2HWVUW
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Intersectionality of Rural and Remote LGBTIQA+

= DTV D iview

/ Searm 23, 30w

0 peopie W

idavin
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Employee
network /
resources:
Intersectionality

Intersectionality of stories — Neurodivergent, CALD and diverse sexaulity

LOVE ON THE SPECTRUM

ABCQueer recently posted this great fip about the new series of the ABC TV show,
"Love On The Spectrum".

Have you been watching Love On The Spectrum? if you haven't seen i, it's an
@abetv series that foilows a group of young people on the autism spectrum looking
for love. This season we meet Teo, Kassandra and Jayden. Teo, 22, is into the
environment, politics and she loves cats. She says she is attracted to people’s
personality, not their gender. This week she goes on her first date with a voman
Kasssanadra, 27. is a dance teacher. She also says she's emotionally sttracted to
people regardiess of their gender. Jayden has never been on a date before and has
struggled to meet people he connects with. He is interested in both men and women
and is looking for someone who is "adventurous and vibrant”. You can stream
ZLOTSAU Series 2 now on ABC iview, or Tuesdays 8 30pmonABC TV.

hitos /iview abe net sw'show/love-on-the-spectrum
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The awards ceremony was emceed by ABC journalist S 22

Awards Recognise Qutstanding Achievements in LGBTQ Inclusion in Australian Sport

S 22
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Employee
Network Group
— Broader
Inclusion

ss 47E(c) & 47G(1)(a)
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An innovative approach to promoting and getting all the wonderful ABC’s content out to LGBTQIA+ Community by welcoming them to sign up to a newsletter.
Earlier in this submission the strategic partnerships that were being leverages to promote awareness of this newly launched newsletter.

XN *ueer

NEWSLETTER

abc net au/connect

SOMETHING QUEER IN YOUR INBOX

The ABC will launch an ABCQueer newsletter in 2022!

s 47G(1)(a)
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s 22 involvement as the only out identified LGBTQIA+ community member — speaking to Authentic leadership.

Public Sector
Women in Leadership Summit 2021
s 22

)

What should you expect from

this summit?

(C ]
*t

-

¢

O 2

AN

Past Digital Summit Testimonials

Who will attend?
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support QLife with Mental health self care support.
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Sydney’s Mardi Gras comes home to the ABC

Imethzege  Updated

The Sydney Gay & Lesbian Mardi Gras Parade will be broadcast on ABC Radio and ABC Television from next
year in a three yoar deal.

The ABC has also been given broadcast rights to WorldPride. to B held in Sydney in February and March
2023,

ABC Mﬂg’ ng Director. David Anderson said he igh ABC 18] again be host

broadcaster of the Parade. “This is a hemecoming for Mardi Grag The ABC was the first broadcaster to
televise Sydney Mardh Grasin 1994. We've waited 28 years for it to return and from 2022 onwards, we will
provide coverage of Mardi Gras that only the ABC can, without commercial interests™

The ABC has been given both the television and radic rights to the event until 2024 with triple | named as.
the host radio broadcaster.

"It is impartant that wherever you are in Australia. you have the opportunity to take part in this significant
cultural event and can celedrate y that exists in Australian communities, on Sa
"For us to be able to reflect 's LCBTQI ity to and to the whole country =

incredibly impeetant. o

d elsa but the ABC can do ustice to Mardi Gras? The decision to first
bvondcut the Parade in 1994 paved the way for other media 1o cover the event and since then the ABC has)
been proud of its suppart of the LGBTQI+ community in Australia.

“We are the natural home for Mardi Gras no-one else can take this event to <o many Australians in so many
places and in so many ways”

Sydney Gay and Lesbian Mardi Gras CEO, Albert Kruger, said: “We're thrillzd to have the MCph us as our
broadcast partner for the naxt thres years. Our national long t

LGHTQI4 communites, and we are proud to partner with such an icon of the Australian media landscape
whose values and ethics align with our own. We look forward to working alongside their talented and
committed team to amplify the diverse voices of our LOBIQI+ communities, as well as share our stories
with the rest of the country™
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Woe 10K you we had some big rews! @@

The AIC hes been named the host roedcaster
of the Sydney Gay and Lesbian Nard: Gras
(ayoneymardoras) for 2022 1o 2024,

The Macch Gras Parade will be brosdcast on
Dokt + rigw with @riple j named o1 e host
radio broadcasier,

This 8o includes the brosdeast ghts 1o
Worldride (S1ydneyworldipridel which wil be
held in Sydney in February and Maech 2003,

WE AFE SO FRIAXIN' DIOTED!

Hit the link in cur bio to find outmore ard to
stay up 10 datena the ABCCuee newsletier @

SMGGI52022 BLCETQIA FA(Queer
#5ydneyVoridiride sUntedWeSnine

weew 81 30 comments
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AWEI 2021 SUBMISSION DATES

We can accept AWEI submissions between Monday 4th January — 5pm Friday 12th March 2021 (or midnight Saturday 13th March 2021 for large file transfer URL).

e No later than 5pm, Friday 12th March 2021 for hand-delivered, couriered or mailed submissions (hard copies, USB, etc).
e Deadline for large file transfer program URL (including but not limited to Dropbox, Google Docs, Parcel Post, SharePoint or any other internally approved large file
transfer system) midnight Saturday 13th March 2021

e Important: File attachments within emails will not be accepted. Pride in Diversity will take no responsibility for attachments sent via email.

e Allfile transfers and access to various systems must be sent to G ith 2 cory o NG

IMPORTANT INFORMATION FOR SUBMITTERS

Please ensure that you have signed up to the following newsletter — this will ensure that you receive all relevant information and updates in terms of the up and coming
AWEI period. Click here to sign up or go to: http://eepurl.com/tT7vf

OPTIONAL AWEI EMPLOYEE SURVEY

Participating in the AWEI optional Survey? You will be able to request your unique survey URL as of 1st December 2020. You will receive this link when the survey goes live
on Monday 4th January 201 and will remain open until the close of submissions on Friday 12th March 2021.
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Participation in the survey allows you to balance the results of your AWEI with the views and lived experiences of your employees. While survey data is linked to your
organisation enabling us to provide you with a comprehensive high-level analysis of responses, individual respondent data is not collected

INDIVIDUAL AWARD NOMINATIONS

Please consider nominating your colleagues, networks, etc. for an LGBTQ Inclusion Award. Award categories can be found within the Participation Details of this
Submission or on the AWEI website: http://www.pid-awei.com.au/submission-documents/
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